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Creation of the brand

US growth opportunity determined to be significant

Research revealed new psychographic trends

ÅEmergence of the ñlifestyleò consumer

ÅMiddle market desires becoming more aspirational

ÅDemand for affordable style and design

ÅDesire for something less óbeigeô and ócookie-cutterô

Niche potential

ÅIHG had a clear opportunity to sell new brand to US owners

ÅCreated a high ROI brand through low cost operating model 

with an upscale ADR 

ÅNo existing boutique hotel backed by a global system

ÅBrand ideology allows for flexible development options
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Hotel Indigo ðthe first global branded 

boutique
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http://www.cambriasuites.com/?sid=rxAPM.W37MhgwNd.1
http://images.google.com/imgres?imgurl=http://www.sportsblastsc.com/Sites/SportsBlast/Images/Main/Hyatt Place logo.JPG&imgrefurl=http://www.sportsblastsc.com/Default.asp?ID=163&usg=__F4-th1gIosSFkkrAbQT90gRdJlk=&h=270&w=254&sz=32&hl=en&start=2&tbnid=XJs_sLfeBITRcM:&tbnh=113&tbnw=106&prev=/images?q=hyatt+place+logo&gbv=2&hl=en&sa=G
http://www.starwoodhotels.com/whotels/index.html
http://www.marriott.com/default.mi


The creation and growth of the 

Hotel Indigo brand

2004

Brand conceived in 

conjunction with a 

review of consumer 

trends and IHG 

brand portfolio 

opportunities

1st Hotel Indigo 

opens in Atlanta, 

GA with 

prototypical 

design elements

2006

Concept is 

refined and  

ñInterpret 

Indigoò platform 

is introduced in 

Scottsdale, AZ

2008

1st hotel opens 

outside the US in 

Paddington,          

London

2009

IHG develops strategy 

to accelerate growth 

into high RevPAR 

markets , building 

Hotel Indigo in San 

Diego, CA for $65m

IHG identifies 

the potential for 

new brand in 

the US market

2003

1st Asian hotel 

is signed into 

the pipeline 

on the Bund 

in Shanghai

Global brand 

team formed
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2004 2005 2006 2007 2008 2009 Q1 '10

Open hotelsPipeline hotels

Rapid growth to date 
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Flexible design concept
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New build - San Diego, CA

Development opportunities not found with other brands

Mixed use ïAsheville, NCAdaptive reuse  e.g.  San Antonio, TX

Conversion ïVernon Hills, Chicago, IL



Significant openings

Hotel Indigo San Diego, CA - new build
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Significant openings

Hotel Indigo London, England - conversion
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Significant openings
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Hotel Indigo San Antonio at the Alamo, TX ïadaptive reuse



Hotel Indigo Chelsea, NY ïnew build

Å New build

Å Opened October 2009

Å Franchised

Å Downtown Manhattan

Å 16 floors 

ς122 total guest rooms - includes 2 suites

ς1 meeting room

ςPet friendly

Significant openings
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Proportion of 

people with 

right attitude & 

personality

Scaling the global opportunity

Proportion of 

people at 

chosen price 

point

Hotel Indigo 

global segment 

size
X =

of total 

hotel

rooms

demand

Source:  IHG

Key city 

strategy

What they will pay 

vs other hotels in 

the same market

Those specifically  

attracted to Hotel 

Indigo vs. other 

places to stay

c.6%
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ÅBroadly traveled

ÅWants new, different experiences

ÅIn search of inspiration from their

hotel stay

ÅAppreciates vibrant design 

ÅEnjoys keeping up with fashion & style

ÅPrefers low key service levels

ÅNot impressed by exclusive clubs or 

interested in the ñcool-factorò

ÅAppreciates the benefits and amenities 

of a known brand, but likes the unique

experiences and style found at

boutique hotels

Target guest:

Evolving the brand for global roll out
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Neighbourhood

Story

Inviting 

Environment

Vibrant  & Fresh

Design

Curious and wants to 

be inspired by travel 

and new things

Wants to be seen as 

modern and current 

among peer group

Key guest insights
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Vibrant & Fresh

Design

Inspired 

Service

Neighbourhood

Story



Local murals / images
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Neighbourhood

Story

Vibrant & Fresh 

Design

Nashville, TN San Jose, Costa Rica

Inspired 

Service



indianapolis, in
London Paddington, UK

Vibrant & Fresh 

Design

Use of vibrant colour
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San Diego, CAOntario Rancho Cucamonga, CA

Vibrant & Fresh 

Design

Inspired 

Service



Spa -inspired bathrooms

16

Chelsea, NY

Boston Newton, MA

Vibrant & Fresh 

Design



Inspired service

Inspired 

Service

98%* of Hotel Indigo employees are proud

to work at their hotel

* Source: IHG 2009 employee survey
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