Strategic Report

Doing business responsibly
Our focus on responsible business is part of
everything we do at IHG, helping create a diverse
and inclusive culture that embodies our commitment
to provide True Hospitality for everyone.

In a fast-changing world, building trust with
guests, colleagues and other stakeholders,
living our core values and having a positive
impact on society and the environment is
more important than ever to IHG’s long-term
success. Our people, policies and corporate
responsibility programmes bear testimony
to a culture of responsible business that
is deep-rooted and embedded in our
strategy, including:

We have comprehensive Group-wide
policies and approaches on key responsible
business issues. These are set out in our
Code of Conduct and include Human Rights
and Modern Slavery, Bribery and Financial
Crime, Environment, Community Activities
and Diversity and Inclusion. We regularly
review our policies to ensure we align with
best practice.

• Ensuring our employees understand key
legal and reputational issues and our
Winning Ways.
• Ensuring the safety and security of
employees, guests and other visitors
to our hotels and offices.

	See page 60 for more information on
our 2013-2017 performance, and how
the Corporate Responsibility Committee
have considered Environmental, Social,
Community and Human Rights issues
during 2017.

	To find out more about
the IHG Foundation visit
www.ihgfoundation.org

• Operating effective risk management
and internal controls.

	See our IHG Responsible Business Report
for information about our new targets
www.ihgplc.com/responsible-business

• Engaging in responsible procurement.

Our Winning Ways
The set of behaviours that define
how we interact with our guests and
colleagues, are embedded in the way
we work, and are a vital component
of our culture.

Do the
right thing

Show
we care

Aim
higher

Celebrate
difference

Diversity and inclusion
At IHG, diversity is embedded in our culture.
We understand that differing backgrounds
and perspectives create a more dynamic
and inclusive environment. Our global
diversity and inclusion strategy seeks to
ensure diversity in our management teams
and wider workforce, and recognises the
importance of our business representing
the communities in which we operate.
In 2017, the Hampton-Alexander Review
listed IHG in the top 10 of FTSE 100-listed
companies for female representation across
our Board, the Executive Committee and its
direct reports.
We have also achieved a perfect score
on the Human Rights Campaign’s annual
Corporate Equality Index in the US for four
years in a row, making IHG a best place
to work for lesbian, gay, bisexual and
transgender (LGBTQ) workplace equality.
As at 31 December 2017

Male

Female

Total

Directors

6

4

10

Executive Committee

8

2

10

Executive Committee
Direct Reports
Senior Managersa

Work better
together

All employees
(whose costs were
borne by the Group
or the Systems Fund)
a

18

37

26

63

100

38

138

5,184

7,029

12,213

Including directors of subsidiaries.
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Following the conclusion of our five-year
targets, in March 2018 we launch new
three-year IHG Responsible Business targets
in the four areas where we can have the
greatest impact: Environmental sustainability;
Community impact; Our people and
Responsible procurement.
These targets and our approach to
responsible business help us contribute
to the objectives of the United Nations
Sustainable Development Goals (SDGs).

IHG® Foundation
From skills in hospitality to helping
communities prepare for disasters,
the IHG Foundation, an independent
charity, helps make our world a more
hospitable place. In support, IHG
colleagues participate in fundraising
and volunteering activities every year.

• Strong governance and leadership, which
promotes a culture of responsible business
attitudes and behaviours.

Our targets

	For more information on our Diversity
and Inclusion Policy and strategy see
pages 61 and 66.

Attracting talent
To attract and retain the best talent, we
invest in our people and support them in
developing their careers, rewarding and
recognising their contribution, whilst
ensuring diversity across the workforce.
In 2017, we introduced ‘Apply on the Go’,
which simplifies the hiring process by
enabling candidates to apply for roles
using a mobile device.
Continuous learning
We know that great service can turn an
ordinary stay into an extraordinary one.
The IHG® True Hospitality Service Skills
training ensures colleagues consistently
meet our guests’ needs. So far more than
150,000 colleagues in 90 countries from
more than 3,500 hotels have completed
the programme.
In 2017, we completed the global rollout
of our General Manager (GM) Learning
Programme via our online platform, Fuse.
Fuse brings our GMs together in an online
community to share best practice, seek
advice and complete professional
development courses.

