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We are proud that  
our hotels are very 
much at the heart  
of communities 
around the world
We want to ensure our purpose  
of providing True Hospitality  
for everyone is felt beyond  
the everyday operations  
of our business.

Our communities

Student from Atlanta, Georgia, US taking part in our IHG First 
Looks Days in partnership with Junior Achievement Worldwide.
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Colleague impact 
Across the globe our colleagues are passionate about 
many local community projects, charities and NGOs, 
and we give them a say in how we support causes all 
around the world.

Our communities

Community 
impact

2018-2020 targets

$3m
Contributed to community impact 
projects around the world from 
2018-2020.

$1.2m contributed to community  
impact projects in 2018.

100,000
Colleagues involved in IHG’s global 
community impact activities each year 
from 2018-2020.

139,942 colleagues involved in 
community impact activities in 2018.

   For further progress in detail against 
all of our 2018-2020 targets, please 
see our Performance pages: 33 to 36.

True Hospitality for Good 
In 2018, IHG transitioned its support from 
the IHG Foundation to a newly created 
communities and charitable giving 
programme, True Hospitality for Good. 
Building on the work done with the IHG 
Foundation, this programme provides 
colleagues in our hotels and offices with a 
greater say in how we support important 
causes around the world. Together, our aim 
is to work with IHG charity partners to help 
change lives for the better through building 
skills and education in hospitality, and 
supporting communities when disasters 
strike.

In China, we partner with the China 
Soong Ching Ling Foundation to support our 
communities through the True Hospitality 
for Good Fund.

Giving for Good month
September 2018 saw our first Giving for 
Good month in support of True Hospitality 
for Good. IHG colleagues were invited to 
make a positive contribution to others 
through volunteering, doing their bit for the 
environment, or doing something extra to 
take care of their health and well-being. 

From the food kitchens of Atlanta and the 
beaches of the UAE, to the Swiss mountains 
and rivers of China, nearly 130,000 IHG 
colleagues took part in Giving for Good 
month. For every colleague that got 
involved, IHG contributed funds to one of 
our 11 charity partners on their behalf, 
donating a total of $400,000 over the 
course of the month. IHG’s list of charity 
partners was specially curated to support 
causes that tie closely to our business, 
including building skills and education in the 
hospitality industry and providing aid when 
disasters strike.

Volunteering
During Giving for Good month alone, our 
colleagues volunteered more than 125,000 
hours of their time to support worthy causes. 
We recognise that volunteering plays an 
important role in developing and retaining 
talent, building strong teams and a range of 
other transferable skills. 

“I am incredibly inspired  
by the thousands of 
colleagues that came 
together to join in our first 
Giving for Good month.  
A passion to help and care 
for others is at the heart of 
all we do and central to our 
purpose of True Hospitality 
for everyone. I am proud of 
the dedication everyone  
has shown for the worthy 
causes we supported 
around the world.” 
Keith Barr
Chief Executive Officer, IHG

Working with charity and NGO partners to make positive local change, on a global scale.

Get involved!
truehospitalityforgood.com
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Our True Hospitality for Good programme

Our commitment to help and care  
for people comes naturally to a business 
which stands for providing True Hospitality 
for everyone. We are proud to be at the 
heart of local communities and recognise 
the opportunity we have to make a real 
difference to others.

Our three focus areas
Launched in 2018, our True Hospitality for Good 
programme uses the power of our scale and global 
reach to shape a positive future for generations 
to come.

Charitable partnerships 
We use our scale and the skills we have as a 
business to form strategic charitable partnerships 
that can help to make a difference in the communities 
where we operate. These partnerships help us to 
deliver action on hospitality skills building, disaster 
relief and environmental sustainability.

Volunteering
In 2019, as part of new volunteering guidelines, 
we have given corporate employees two days in 
addition to their annual leave to take time out from 
work to support causes that matter most to them.  
As well as providing support for worthy causes, 
volunteering can play an important role in talent 
attraction, development and retention, building 
strong teams and a range of other transferable skills.

Giving for Good month
Every year we dedicate September to doing good 
for others, with colleagues volunteering, taking care 
of the environment, or taking part in health, fitness 
and well-being activities. Every colleague who takes 
part is able to choose from one of four global 
causes they would like IHG to donate to on their 
behalf through our existing charity partnerships.

Our hotels are at the heart of 
thousands of communities and 

play an active role in giving back. 
True Hospitality for Good 
delivers a framework for 

community support, not just for 
IHG but for each and every one 
of our hotels. Working together, 

we’re ensuring we deliver 
employability programmes 

through hospitality skills 
building and supporting 

in times of need.
Catherine Dolton

Vice-President, Global Corporate 
Responsibility, IHG
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Supporting Sustainable  
Development Goals:

Skills and education

With one in 10 jobs on our planet being  
in the travel and tourism industry, we’re 
passionate about the opportunities it  
can offer. We want to open doors for 
everyone, with opportunities to build 
hospitality skills and education that  
can change lives for the better. 

We do this through: school outreach 
programmes that offer hotel work 
experience opportunities; a bespoke 
hospitality curriculum that educates 
young people furthest from employment; 
and IHG donations to employability-
focused charities around the world.

During my internship I got a lot  
of responsibilities, learned to 

work hard and I learned to 
motivate the room attendants. 

Because of this great 
opportunity, I have changed  
as a person and I can say that 
this internship will bring me 

further in the future!
Merle Getkate

IHG Academy participant,  
Hotel Management School 

Maastricht

IHG Academy
The IHG Academy provides opportunities for local 
people from all walks of life to build their knowledge 
and skills, improve their employability and start  
a career in our industry.

As we continue to open new hotels, we have a 
pressing business need to identify and develop 
talented people who will staff and manage them. 
By working with local communities and in 
partnership with others, we help develop skilled, 
motivated and engaged colleagues who are 
committed to providing the consistently great 
experience that our guests expect.

Within a global framework, each IHG Academy is 
unique, ensuring that the programme meets the 
needs of the local community it serves. All IHG 
Academy programmes operate together with local 
community organisations and education providers 
to offer participants real experience of working in 
a hotel or one of our corporate offices. In 2019,  
15,081 people benefited from the programme 
in 80 countries worldwide.

Charitable partnerships
During 2019, we continued to build partnerships 
with community organisations focused on helping 
build employability skills and showcasing the 
potential of a career in hospitality.

Junior Achievement
Across nine markets, IHG hotels have teamed 
up with our charity partner Junior Achievement 
to open their doors for ‘IHG First Look’ work 
experience days. At these events, students get 
to learn more about the industry, meet colleagues 
working in our hotels and take time to think about 
their future career aspirations. Nearly 200 students 
are already participating in the programme, with 
overwhelmingly positive feedback underlining  
the importance of providing first hand experiences 
in the world of work for young people.

Youth Career Initiative (YCI)
We want to help empower community organisations 
on the ground to build hospitality skills. To enable 
this, we have provided an IHG Foundation legacy 
grant to YCI, run by the International Tourism 
Partnership (ITP), to create an open source,  
bespoke hospitality curriculum that can be used  
by any community group around the world.

15,081
people benefited from  
the IHG Academy 

Case study

Bottomless Closet
Through a partnership with the InterContinental New 
York Barclay hotel and a local NGO, Bottomless Closet, 
we are funding a programme to support more than 
200 disadvantaged women across the New York area 
to enrol on a hospitality skills programme involving 
training days, interview guides and workshops. 
Programme participant Sherese told us about the 
support she has had: “It was the hotel’s chef who 
encouraged me to get a food handler’s license and be 
an apprentice at the bakery. I didn’t know I could do 
that because baking for me was just a simple hobby. 
I’m so glad I got it and that someone told me I don’t 
have to rely on just one career path – I have choices 
now. It’s very motivational, speaking with someone 
and hearing them say “No, you can do it.”
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Disaster relief

At the very heart of IHG is a passion to 
help and care for others. We touch the 
lives of millions of people every year  
and are passionate about protecting 
colleagues and guests in times of need.

Working with some incredible charity partners,  
we ensure that during natural disasters, support 
and funds are available to help our hotels and 
communities prepare and deliver emergency 
response when needed.

These charity partners include the British Red 
Cross, American Red Cross, Canadian Red Cross, 
Care International UK and China Soong Ling 
Foundation, who together support millions 
of people across the world suffering from the 
aftermath of disasters, and are constantly preparing 
in case another occurs. These are charities that 
continue to help people and communities, whether 
that is saving lives or helping people get back 
on their feet.

As members of the British Red Cross Disaster Relief 
alliance, we help enable swift response to disasters 
where it is needed most and drive education  
and innovation in responding.

Supporting colleagues
Unfortunately, as a global business, our colleagues 
are sometimes impacted by natural disasters too. 
To help them, we operate a colleague assistance 
fund that can provide emergency money to help 
them in the critical few days following a disaster. 

25,000
people supported following natural disaster

The financial support provided 
by IHG allowed our team to 

provide affected households 
with vital intermediary support 

and help recover in the absence 
of a regular income. Without this 
cash assistance, these families 
would have been subjected to 

reducing their regular food 
intake to be able to meet other 

urgent, emergency needs.
Wasi Md Alam

Acting Head, Disaster 
Management Unit, 

CARE India 

Case study

Assam, India 
The state of Assam in north-eastern India was engulfed 
by heavy floods in July 2019, affecting an estimated  
5.3 million people, many of whom already live in poverty. 
Vulnerable households across 30 districts were 
displaced and forced to seek temporary shelter. 
IHG were quick to respond with life-saving financial 
support. This funding helped CARE International UK 
coordinate an emergency response and provide 
essential disaster relief alongside local NGO partner, 
Morigaon Mahila Mehfil (MMM). The initiative included 
supporting 255 families who were identified as 
displaced and vulnerable with unconditional  
cash assistance. 
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Giving for Good month

It’s in our nature as a business to care for 
others. That’s what our True Hospitality 
for Good programme is all about. With 
over 400,000 colleagues all over the 
world, we recognise the opportunity to 
use our global scale to make a difference 
to others and shape a positive future  
for generations to come. 

In September, we encourage all 
of our colleagues to get involved in 
our Giving for Good month. This is an 
opportunity for them to give back and 
make a positive difference to their local 
community through volunteering,  
going green or taking part in an activity 
focused on health and well-being. 

A record breaking year
In 2019, we were proud to see 160,000 
colleagues get involved in Giving for Good 
month, up from 130,000 the year before.

As well as the impact their efforts made 
directly, every colleague who participated 
chose from one of four important causes 
(waste reduction, water and sanitation, 
hospitality skills building and disaster relief)  
and IHG made a donation to our charitable 
partners working on that cause in recognition 
of their efforts. 

In support of the month, colleagues across  
the Americas teamed up for a virtual volunteer 
activity with the American Red Cross called 
Missing Maps. Helping to map the most 
vulnerable places across the globe, the 
volunteering activity enables international 
and local NGOs to better respond to crises in 
these areas. In the Hinthada area of Myanmar, 
colleagues identified 409 buildings and made 
2,449 changes to the map to better track 
where people live in relation to potential 
hazards and natural disasters.

In Thailand, 200 colleagues at the the Holiday 
Inn Phuket Resort participated in a major 
beach clean-up activity, collecting waste along 
the beach, keeping the local landscape clean 
and contributing towards our going green 
initiative as part of giving for good month.

160,000
colleagues came together  
to do good deeds

$400,000
donated to our charity partners

88
countries across the world

188,000
hours volunteered

Supporting the Sustainable  
Development Goals:
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