
Our communities

We are proud that our hotels are very 
much at the heart of communities around 
the world, and we take pride in ensuring 
our purpose of providing True Hospitality 
for everyone is felt beyond the everyday 
operations of our business.
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Association for Persons with 
Special Needs 
In Singapore, we have been working 
with the Association for Persons with 
Special Needs (APSN), which provides 
support for adults with learning 
disabilities to provide work experience 
opportunities through our IHG Academy 
programme. One beneficiary is Firdaus, 
who works as a Kitchen Porter at 
InterContinental Singapore. 

He was given the opportunity to develop 
life skills and build friendships at work, 
whilst being able to do something that he 
really likes – meeting new people and 
learning new things. Importantly, the 
opportunity has given Firdaus the ability 
to support his family, and feel proud to 
work in a role he loves.

IHG Academy Hotel Takeover
In February 2018, IHG branded hotels in 
the UK took part in the IHG Academy 
Hotel Takeover, a week long initiative 
that offered hospitality students the 
opportunity to gain valuable work 
experience to supplement their studies. 
More than 1,000 students participated 
in 31 hotels, undertaking a variety of 
roles from General Manager to 
Functions Manager and Head Chef. 

Providing access to skills and education in hospitality
Around the world, we work to have a positive impact on 
communities by creating jobs, stimulating local economic 
development, and helping create more sustainable 
communities through hospitality skills training.

Our communities

The hospitality industry accounts for one in 
10 jobs globally and we’re passionate about 
the opportunities it can offer people. We are 
committed to providing access to unique 
opportunities to build and develop 
hospitality skills, helping those in need 
regain employment or spark the beginning 
of a new career. Working collaboratively with 
our NGO partners, we can focus on 
supporting those furthest from employment 
to reach their potential.

IHG Academy
Through our IHG Academy programme, we 
are working in our local communities and 
with academic partners to offer work 
experience in hotels or corporate offices. 
Our aim is to help develop a pool of skilled, 
motivated and engaged people capable of 
providing the great kinds of experiences 
you’d expect in an IHG branded hotel. In 
2018, 13,531 people benefited from the 
programme in 70 countries worldwide. 

Community 
impact

2018-2020 target

30,000-40,000
Individuals provided with hospitality 
skills training through the IHG Academy.

In 2018, 13,531 people benefitted from 
IHG Academy. 

   For further progress in detail against 
all of our 2018-2020 targets, please 
see our Performance pages: 33 to 36.
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Supporting communities when disasters strike
We have a proud history of helping local communities  
and our colleagues in times of need.

Our communities

Just as our hotels can be a place for people 
and communities to come together in times 
of celebration, we know they can also play 
a vital role in providing security and refuge 
when disaster strikes. We have a proud 
history of helping local communities and 
our colleagues in times of need, and 
educating people in disaster preparedness. 
When our hotels and offices are involved 
in disasters, we aim to provide a consistent 
response, working closely with our global 
NGO partners. 

Supporting colleagues in times of need 
In 2018, we responded to 12 natural 
disasters in 10 locations, across six 
countries that impacted our hotel based 
colleagues. The immediate aftermath of 

a disaster is a critical time and our 
colleagues often need additional  
funds to help them obtain the  
assistance they need. 

Across the year, we supported 685 
colleagues in times of need through a 
dedicated assistance fund that we can 
activate immediately and provide small 
financial grants to help them. 

California Florida

Kerala

Okayama

Hanoi

Nha Trang

Manila

Lombok

Lampung

Baguio

The Sichuan Province, China is prone to 
natural disasters and in recent years has 
been devastated by a number of 
earthquakes. In partnership with the 
Sichuan Province Foundation for Poverty 
Alleviation, we have delivered a series of 
disaster preparedness training sessions to 
teachers and students across schools to 
help them in the province be better 
prepared in the event of a disaster.

We continue to partner with CARE 
International UK to provide strategic 
advice and guidance to hotels in times 
of disaster and to help increase our 
focus on disaster preparedness.
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Colleague impact 
Across the globe our colleagues are passionate about 
many local community projects, charities and NGOs, 
and we give them a say in how we support causes all 
around the world.

Our communities

Community 
impact

2018-2020 targets

$3m
Contributed to community impact 
projects around the world from 
2018-2020.

$1.2m contributed to community  
impact projects in 2018.

100,000
Colleagues involved in IHG’s global 
community impact activities each year 
from 2018-2020.

139,942 colleagues involved in 
community impact activities in 2018.

   For further progress in detail against 
all of our 2018-2020 targets, please 
see our Performance pages: 33 to 36.

True Hospitality for Good 
In 2018, IHG transitioned its support from 
the IHG Foundation to a newly created 
communities and charitable giving 
programme, True Hospitality for Good. 
Building on the work done with the IHG 
Foundation, this programme provides 
colleagues in our hotels and offices with a 
greater say in how we support important 
causes around the world. Together, our aim 
is to work with IHG charity partners to help 
change lives for the better through building 
skills and education in hospitality, and 
supporting communities when disasters 
strike.

In China, we partner with the China 
Soong Ching Ling Foundation to support our 
communities through the True Hospitality 
for Good Fund.

Giving for Good month
September 2018 saw our first Giving for 
Good month in support of True Hospitality 
for Good. IHG colleagues were invited to 
make a positive contribution to others 
through volunteering, doing their bit for the 
environment, or doing something extra to 
take care of their health and well-being. 

From the food kitchens of Atlanta and the 
beaches of the UAE, to the Swiss mountains 
and rivers of China, nearly 130,000 IHG 
colleagues took part in Giving for Good 
month. For every colleague that got 
involved, IHG contributed funds to one of 
our 11 charity partners on their behalf, 
donating a total of $400,000 over the 
course of the month. IHG’s list of charity 
partners was specially curated to support 
causes that tie closely to our business, 
including building skills and education in the 
hospitality industry and providing aid when 
disasters strike.

Volunteering
During Giving for Good month alone, our 
colleagues volunteered more than 125,000 
hours of their time to support worthy causes. 
We recognise that volunteering plays an 
important role in developing and retaining 
talent, building strong teams and a range of 
other transferable skills. 

“I am incredibly inspired  
by the thousands of 
colleagues that came 
together to join in our first 
Giving for Good month.  
A passion to help and care 
for others is at the heart of 
all we do and central to our 
purpose of True Hospitality 
for everyone. I am proud of 
the dedication everyone  
has shown for the worthy 
causes we supported 
around the world.” 
Keith Barr
Chief Executive Officer, IHG

Working with charity and NGO partners to make positive local change, on a global scale.

Get involved!
truehospitalityforgood.com
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