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Introduction

INTRODUCTION

This databook provides a consolidated overview of IHG’s ESG performance data. Metrics included cover activities during the period 1 Januaryto 31 December, 2021 and previous years

as indicated.

Performance data included in this databook is discussed further in the 2021 Responsible Business Report and 2021 Annual Report and Form 20-F.

Global presence (number of hotels):

Owned, leased and

Franchised Managed Total
managed leased
Americas 4,087 178 3 4,268
EMEAA 767 354 16 1,137
Greater China 179 407 - 586
Total system size 5,033 939 19 5,991
Pipeline 1,290 506 1 1,797
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https://www.ihgplc.com/en/responsible-business/reporting
https://www.ihgplc.com/en/investors/annual-report

Governance



GOVERNANCE

Responsible business governance

Our commitment to responsible business is embraced throughout the business and, importantly, led from the top. Our Board is focused on ensuring we maintain the highest ethical standards of
governance to supportourculture, valuesand commitment to conducting business responsibly; and our CEO, Executive Committeeand Senior Leaders make sure itisembedded, measured and
upheld on a day-to-day basis.

Our Group Responsible Business Committee reviews IHGs responsible business objectives and strategy, including itsimpact on environmental, social, community and humanrightsissues; its
approach to sustainable development and responsible procurement; and how it engages with key stakeholdersin relation toitsapproach to responsible business. Key considerations and
recommendations are then shared with the Group Board.

The Committee meets three timesayearand is chaired by Jill McDonald, a Non-Executive Director (NED). Other NEDs who sat on the committee were Anne Busquet, Arthur de Haast, Duriya
Farooqui, Daniela Barone Soares and Sharon Rothstein. The Group’s Executive Vice President of Global Corporate Affairs, the Company Secretary and Vice President of Global Corporate
Responsibility attend all meetings, and our Group Chairand CEO also attended all meetingsin the year.

To supportour Board and Executive Committee, we have aninternal Responsible Business Governance Committee, which comprisesseniorleaders from across the business who oversee our day-
to-day responsible business activities. This committeeincludes representatives from teams such as Procurement, Human Resources, Legal, Operations, Corporate Responsibility, and Cybersecurity
and Information Security. This Committee meets quarterly to reviewthe wider ESG agenda, ensure we are on track to meet our external and internal com mitments, and to discuss opportunities to

advance the agenda.

Board

Responsible Business
Governance Committee
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Polices and reporting

Copies of all of our key reports, current and archived, can also be found at ihgplc.com

Policies Reporting

Code of Conduct

2021 Annual Reportand Form 20-F

Bribery and anti-corruption

2021 Responsible Business Report

Gifts and entertainment

2021 UK ModernSlavery Statement
2021 UK GenderPay Gap Report
United Nations CEO Water Mandate

Inside information and insider dealing

Safety and security

Political activities

United Nations Global Compact
CDP Climate
CDP Water

Handling personal data

Freedom of association

Discrimination
Human rights
Supplier Code of Conduct

Privacy policy

Diversity andinclusion

Approach to tax

Cage free egg commitment

Environment

Communities

* HOTELS &
CHzZ Iile I H RESORTS


https://www.ihgplc.com/en/investors/annual-report
https://www.ihgplc.com/en/responsible-business/reporting
https://www.ihgplc.com/en/responsible-business/reporting
https://ceowatermandate.org/about/endorsing-companies/
https://www.unglobalcompact.org/
https://www.ihgplc.com/en/responsible-business/reporting
https://www.ihgplc.com/en/responsible-business/reporting
https://www.ihgplc.com/-/media/ihg/files/pdf/corporate-governance/may-2018/code-of-conduct---english.pdf?la=en&hash=DB57C5ED338AF1903DCC3D30DD7EF7BC
https://www.ihgplc.com/-/media/ihg/files/pdf/corporate-governance/may-2018/code-of-conduct---english.pdf?la=en&hash=DB57C5ED338AF1903DCC3D30DD7EF7BC
https://www.ihgplc.com/-/media/ihg/files/pdf/corporate-governance/may-2018/code-of-conduct---english.pdf?la=en&hash=DB57C5ED338AF1903DCC3D30DD7EF7BC
https://www.ihgplc.com/-/media/ihg/files/pdf/corporate-governance/may-2018/code-of-conduct---english.pdf?la=en&hash=DB57C5ED338AF1903DCC3D30DD7EF7BC
https://www.ihgplc.com/-/media/ihg/files/pdf/corporate-governance/may-2018/code-of-conduct---english.pdf?la=en&hash=DB57C5ED338AF1903DCC3D30DD7EF7BC
https://www.ihgplc.com/-/media/ihg/files/pdf/corporate-governance/may-2018/code-of-conduct---english.pdf?la=en&hash=DB57C5ED338AF1903DCC3D30DD7EF7BC
https://www.ihgplc.com/-/media/ihg/files/pdf/corporate-governance/may-2018/code-of-conduct---english.pdf?la=en&hash=DB57C5ED338AF1903DCC3D30DD7EF7BC
https://www.ihgplc.com/-/media/ihg/files/pdf/corporate-governance/may-2018/code-of-conduct---english.pdf?la=en&hash=DB57C5ED338AF1903DCC3D30DD7EF7BC
https://www.ihgplc.com/-/media/ihg/files/pdf/corporate-governance/may-2018/code-of-conduct---english.pdf?la=en&hash=DB57C5ED338AF1903DCC3D30DD7EF7BC
https://www.ihgplc.com/-/media/ihg/files/pdf/policies/policies-2019/en_ihg_human_rights_policy_september_2019.pdf?la=en&hash=B42BBB9610597BB5FFDBC8A5788AAA71
https://www.ihgplc.com/-/media/ihg/files/pdf/policies/en_supplier_code_of_conduct_feb2020.pdf?la=en&hash=7310809AF0B0142161BB75842496440D
https://www.ihg.com/content/gb/en/customer-care/privacy_policy
https://www.ihgplc.com/en/responsible-business/policies
https://www.ihgplc.com/-/media/ihg/files/responsible-business/2018-responsible-business/policies/ihg-approach-to-tax.pdf?la=en&hash=D29A6720AC04D8A7FBCF9E5D8102E78C
https://www.ihgplc.com/-/media/ihg/files/pdf/policies/ihg-cage-free-egg-commitment_final.pdf?la=en&hash=1E5448B0ADF10502B3FA2DBA4E4AEEEB
https://www.ihgplc.com/-/media/ihg/files/pdf/policies/policies-2018/usen_environment_policy_2018.pdf?la=en&hash=3DBEBC1DFD767918375F4FA70B19DCE6
https://www.ihgplc.com/-/media/ihg/files/pdf/policies/policies-2018/usen_supporting_our_communities_policy_2018.pdf?la=en&hash=6E77D95C311A92DD2917D794236E64B0
https://www.ihgplc.com/

POSitiOn Statements GOVERNANCE

Country by country tax reporting

The contribution we make to the jurisdictions in which we operate includes a significant amount of taxes borne and collected, including taxes on our revenues and
profits, as well as employment taxes. We take our responsibility to pay such taxes seriously and recognise the need to contribute a fair share of tax in the countries in
which we operate.

Gambling

There are currently no casinos at any IHG company-operated hotels. Some franchised hotels have such facilities, which IHG does not control. However, we require
that hotels with a casino, or which have gambling, remain compliant with all applicable laws and regulations.

Shipbreaking
IHG owns, leases, manages and franchises 5,991 hotels in more than 100 countries. IHG does not own, lease, manage or franchise assets or brands associated with
cruise lining or shipping.

Political activities
IHG does not make party political donations or involve itself in party political matters. See our Code of Conduct for further information on our approach.

Nutrition and responsible consumption

At IHG, we understand how crucial it is to operate with integrity and rigorous high standards, and to grow our business in a way that positively impacts on our
environment and local communities. Across the world we are serving millions of meals each and every day and strive to ensure a balance of options across our
menus that are nutritionally balanced and reflect local market expectations. For all our guests, whether travelling for business or leisure, we understand the need to
offer a variety of meal options taking into account dietary requirements, local and ethical sourcing and health and wellbeing .

* HOTELS &
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https://www.ihgplc.com/en/responsible-business/policies

UN Sustainable Development Goals

The 17 UN Sustainable Development Goals (SDGs) are a call to action by countries across the globe to promote people’s health and ~‘ I I"

prosperity while also protecting the planet. We are committed to ensuring our responsible business targets contribute towards the UN

SDGs to tackle societal problems, along with the challenges that need to be met if the worst consequences of climate change are to be

avoided. We’ve included some examples of how we’ve contributed to the goals in 2020 here and through the Responsible Business
report we have identified where we support the SDGs more broadly.

CLEAN WATER SDG 6: Clean water and sanitation
AND SANITATION

Actions this year:

- We have developed water stewardship action plans for six key hotelsin water-stressed areas and thisyearwe
continued progress with ourfinal two projects

- We builtupon the risk mapping completed in 2019 by using the World Resources Institute (WRI) Aqueduct Tool
and the SDGs data sets to determine which hotels, water basins and regions are most at risk from physical
water risks and WASH challenges

* HOTELS &
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UN Sustainable Development Goals

REDUCED SDG 10: Reduced inequalities
10 INEQUALITIES

A

< — } - We alsodevelopedan Inclusion Index as part of our employee engagement survey to track perceptions of culture
. and behaviour

Actions this year:

- Corporate employees completed 10,000 hours of conscious inclusion trainingto promote education and awareness

A 4 - Our Employee Resource Groups (ERGs) play a crucial role in supporting our diversity, equity and inclusion
commitments, andin 2021 they expandedto 1,300 members globally

- Inthe Americas, we launched Ascend, a bespoke programme to accelerate and develop the career progression of
Black and multiracial leadership talent

1 SUSTAINABLE CITIES SDG 11: Sustainable cities and communities
AND COMMUNITIES

Actions this year:

- Since 2004, our IHG Academy programme has been helping people around the world gain valuable employment and
life skills through work experience, internships and apprenticeships, in 2021 we took anotherimportant step to
evolve our IHG Academy programme with the launch of a new virtual learning platform called the IHG Skills

ﬁ E Academy

- In 2021, we supported 17 relief efforts around the globe, including assisting the British Red Crossin rolling out the
UK’s vaccination programme and working with CARE International to provide PPEin developing markets

- Duringour annual Givingfor Good monthin 2021 we collectively dedicated more than 260,000 volunteering hours
to communities, causes and charities

* HOTELS &
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UN Sustainable Development Goals

1 CLIMATE

ACTION

SDG 13: Climate action

Actions this year:

- We upgraded ourscience-based target (SBT) to align to the most ambitious target of the Paris Agreement to limit
global warmingto 1.5°C - our aim now is to reduce absolute Scope 1, 2 and 3 greenhouse gas emissions by 46% by
2030 (froma 2019 base year)

- To achieve ourambitious targets, we are taking action across three main areas: energy efficiency in our existing
hotel estate; sourcingrenewable energy; and developing zero-carbon new-build hotels

17 PARTNERSHIPS SDG 17: Partnerships for the goals

FOR THE GOALS

Actions this year:

Continued membership of organisations that drive positive change, includingthe Sustainable Hospitality Alliance,
the World Travel and Tourism Council (WTTC), the American Hospitality and Lodging Association (AHLA) and Zero
Carbon Forum

IHG signed the WTTC’s Women’s Initiative Declaration and joined the working group that will inform WTTC’s
campaigntoincrease female representation across the industry

Joinedthe UN's Race to Zero, the global campaign torally leadership and support from businesses, cities and
investors forahealthy, resilient, zero carbon future

©2022 IHG

GOVERNANCE
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ENVIRONMENTAL DATA



PLANET

Carbon methodology

We have worked with external consultants to give us an up-to-date picture of IHG’s carbon footprintand to assess our performance. To calculate our emissions, they use the GHG Protocol
Corporate Accounting and Reporting Standard methodology and referto other existing and emerging definitions, methodologies and standards, as relevant. Our consultants use utility
consumption dataas reported by hotels on the IHG Green Engage ™ system, complete outlier checks as necessary and apply sampling and extrapolation methodology to estimate our global

energy use and GHG emissions. For 2021, the sample covered 68% of our global hotels.

Global sample size was smallerin 2021 than in 2020 (79%), due to the impacts of Covid-190on our hotels and their capacity to report utility data. Any missing datapoints for purchased
electricity are filled using the average consumption perroom night from the nearest 12 months. Gaps forthe most recentthre e months are filled using average consumption from the previous
12 months, applied tothe number of room nights. This ensures that all hotels have a consumption figure corresponding to theiroccupied room nights. As IHG's system size is continually
changing, 2020 and 2019 data have beenrestated. GHG emissions are calculated for each hotel, fuel and year by multiplying consumption by the appropriate emission factor. Resultant GHG

totals are aggregated in various ways.
In previousyears, we reported emissions forthe period 1 Octoberto 30 September, to ensure as much data as possible was available forannual calculations. As of 2020, we moved to calendar

year reporting, showing annual GHG emissions forthe period 1January to 31 December. We did thisto align our GHG reporting to our financial reporting period, to enable analysis of both

financial and non-financial indicators forthe same period.

©2022 IHG I H = :S;—gl_l?ig
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Environmental data - GHG Emissions

Global 2021 2020 2019 Americas 2021 2020 2019
Scope 1 Directemissions - Scope 1 Directemissions -
fuel use andrefrigerants 440,719 335,359 464,215 fuel use andrefrigerants 63,744 55,283 68,524
(tCO2e) (tCO2e)
Scope 2 Indirect emissions - Scope 2 Indirect emissions -
purchased energy (tCO2e) 1,790,015 1,477,557 1,902,829 purchased energy (tCO2e) 136,454 115,617 145,402
. L Scope 3Indirect emissions -
Scope 3Indirect emissions - . 1,436,716 1,386,110 1,789,717
franchised hotels (tCO2e) 2,072,377 1,901,097 2,535,432 franchised hotels (tCO2e)
Scope 3Indirect Emissions -
Scope 3Indirect Emissions - P 295,247 284,560 360,024
FERA 790,717 686,775 896,244 FERA
- Total GHG emissions (tCO2e
Total GHG emissions (tCO2e) 5,093,828 4,400,788 5,798,720 ( ) 1,932,161 1,841,570 2,363,667
Greater China 2021 2020 2019 EMEAA 2021 2020 2019
S 1Direct L fuel Scope 1Directemissions -
cope 1Directemissions - fue 199 771 164.400 212150 fuel use andrefrigerants 177,204 115,676 183,541
use andrefrigerants (tCO2e) ! ’ ’ (tCO2
‘ e)
Scope 2 Indirect emissions - Scope 2 Indirect emissions -
755,663 626,972 911,286
purchased energy (tCO2e) 897,898 734,968 846,141 purchased energy (tCO2e)
Scope 3 Indirect emissions - Scope 3 Indirect emissions -
. 464,081 395,730 607,719
franchised hotels (tCO2e) 171,580 119,257 137,996 ‘fra nchised hotels (tCO2e)
i issi - Scope 3Indirect Emissions -
Scope 3Indirect Emissions 237,952 191069 223.045 p 257,518 211,146 313,175
FERA ’ ’ ’ FERA
Total GHG emissions (tCO2e) 1,507,201 1,209,694 1,419,332 Total GHG emissions (tCO2e) 1,654,466 1,349,524 2,015,721

We reportScope 1,Scope 2 and Scope 3 emissions as defined bythe GHG Protocol:

. Scope 1emissions are direct emissions from the burning offuels or fromrefrigerant losses by the emitter.
. Scope 2 emissions are indirect emissions generated bythe energy purchased oracquired by the emitter.
. Scope 3 emissions areindirect emissions that occurin a company’s value chain.
. All figures rounded to the nearest tonne.
©2022 IHG
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Environmental data — Carbon & Energy

PLANET

Total energy consumption (whole estate (all hotels and offices)) Carbonintensity (Scopeland 2)*
2021 (MWh) 2020 (MWh) 2019 (MWh) Metric 2091 2020 2019
denominator
Fuel 4,525,761 3,721,969 5,306,244
‘ kgCO2e per 28.5 31.8 25.8
occupiedroom*
Electridty 6,621,527 5,813,318 7,310,847
‘ tCO2e per
£000 revenue 0.33 0.04 034
Cooling 280,582 193,331 247,721
Heat 202,045 174,471 241,244
Steam 167,461 150,012 207,913
Renewables 12,735 12,124 19,616
Electridty 16,616 12,411 10,655
Produced
Otherproduced 23,932 15,718 15,326
Total 11,850,659 10,093,354 13,359,566

Methodology: We have worked with external consultants to give us anup-to-date picture of IHG's carbon footprintand assess our performance over time. Energydata was extracted from IHG’s global environmental reporting platform, IHG Green Engage,
for all hotels thatreported both room nights and energy use. Where hotels had gaps in their energy data for Q4, IHG's external consultants estimated this using average energyuse fromthe closest 12 months. All data gaps for previous reporting years for
electricity use was estimated using the same methodology. This approach was not taken for other fuels, as it was not possible to determine whether fuel data was missed or the fuel was purchased seasonally or intermittently. IHG’s external consultants also
removed outlier data fromthe sample, which included data showing energy use per room nightless than20% of the medianenergyuseinthe specified group ordata showing energy use perroomnight more than five times the medianenergy usein the
specified group. Energy data was reported in kWhfor each energy source. Monthly reported figures were aggregatedto annual e nergy use byenergy type for each hotel (aggregated year runs from January 1to December 31). The most recently published
emissionfactors were usedfor all regions and applied toeach datapointto give the associated GHG emissions. These were combined to produce average carbonfootprints per room nightby regionandregion-brand group. Each average was calculated from
the total carbon footprintin the group sample, divided by the total room nightsin the group sample. Other assumptions were: a) Energy sources classifiedas “Free Energy” were assumed tobe locally installed renewables and were accounted atzero
impact,andb) Where otherrenewable energy types were classified as “Electricity” by IHG, these were accounted as grid elect ricity, assumed to be commerciallysourced.

*Basedontotal carbon emissions from IHG owned, |eased, managed, managed lease and franchise hotels, excluding offices.

I H * HOTELS &
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Environmental data - Water

3
Total wateruse (M) Total water use by water risk (M?3)

2021 2020 2019 2021 2020 2019

. Non-waterscrce
Americas 47,914,915 39,477,905 53,371,291 areas 55,224,397 45,486,007 60,280,417
EMEAA 20,729,665 19,454,850 30,785,309 Water-scarce areas 39,533,013 34,124,408 49,189,231
GreaterChina 26,112,830 20,677,659 25,313,048 Globalestate 94,757,410 79,610,415 109,469,648
Global 94,757,410 79,610,414 109,469,648

Total water use per room night (M3)

2021 2020 2019
Americas 0.50 0.54 0.48
EMEAA 0.68 0.81 0.58
GreaterChina 1.06 1.07 0.99
Global 0.63 0.68 0.58

Methodology: We have worked with external consultants to give usanup-to-date picture of IHG's water consumptionand assess our performance over time. Water consumption data was extracted from IHG’s global environmental reporting platform, IHG Green
Engage, for all hotels that reported both room nights and water use in m? (purchased water + generated water). Where a hotel had occupied room nights in Q4, but noreported water use, the average wateruse per room nightfrom the previous fourquarters was
used asa proxy and multiplied by the number of room nightsin Q4 for whichthere was noreported water use. Allmonths with data gaps for previous reporting years were estimated for water use using the same method described above. Outlier data was remo ved
from the sample - this was determinedto be hotels with total wateruse more than five times the median water use for hotels in the specified group or less than 20% of the median wateruse for hotels in the specified group. Monthly reported figures were aggregated
to annualwater use for each hotel (aggregated year runs from 1 January 2021 to 31 December 2021). These volumes were combined to produce average water use per roomnight by hotel group and year. Each average was calculated fromthe total waterpurchasedor
generated in the group sample, divided by the total room nightsinthe group sample. The hotel group aimed for was region-brand, but for some of these groups there were no reporting hotels inthe sample, so region was usedin these cases.

* HOTELS &
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Environmental data - Waste

Total waste

2021 (MT) 2020 (MT) 2019 (MT)
Generalwaste 400,825 312,968 467,422
Food waste 80,423 75,506 122,771
Recycling 82,515 57,939 104,594
Composting 7,281 4,228 10,562
Total waste 571,044 450,641 705,349

Methodology: We have worked with external consultants to give us anup-to-date picture of IHG's waste production and management and assess our performance over time. Waste data has been extracted from IHGs global environmental re porting
platform, IHG Green Engage, for the period 1 January2021to 31 December 2021. Waste data was extrapolated by the external consultancybased on occupied room nights, to represent the IHG estate of hotelsinthe system as at 31 December 2021.

Total waste perroom night

2021 (kg) 2020 (kg) 2019 (kg)
Generalwaste 2.66 2.69 2.47
Food waste 0.53 0.65 0.65
Recycling 0.55 0.50 0.55
Composting 0.05 0.04 0.06
Total waste 3.79 3.88 3.73

Hotels reporting waste production below 500g or above 50kg perroom night were excluded fromthe sample and assumed tobe outliers. The data sample for waste calculations was limited —31% of hotels with occupied room nights reported waste data
for 2021, the remaining 69% was estimated. The final sample (excluding outliers) covers 20% of hotels with occupied room nigh ts.

©2022 IHG
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OUR PEOPLE AND

Social data

Employee engagement Total number of hours volunteered by colleagues
2021 2020 2019 2018 2021 2020 2019 2018
Employee 85.0 79.0° 87.0° 86.0° Total hours 260,000 212,528 188,113 125,086
enga gement score
Number of people participatingin IHG Academy programmes Gender profile of employees
2021 2020 2019 2018 Total Female Male
Numberofpeople 5,815 3[277b 15,081 13[531 Board Directors 12 5 7
Executive Committee 10 3 7
Total funds donated to community impact projects Executive Committee 55 2 33
directreports
2021 2020 2019 2018 Total number of
employees(whose costs 11,161 6,482 4,679
Funds donated ($) 1.5 0.9 1.3 1.2 were borne bythe

Group orSystem Fund)

Colleagues supporting community impact projects

2021 2020 2019 2018

Numberof

42,857 28,278 160,313 139,942
colleagues

2Due to the complexity of survey administration in hotels during the pandemic the employee engagement survey process was amended. The 2021 score reflects the results of a single surveyandincludes employeesin corporate, reservations offices and general
managers (inmanaged hotels). Priorresults from2017t02019 have been restated for comparability to exclude the results of surveys fromthe managed estate, other than general managers. The 2016 survey results could not be restated.
b Due to impacts of Covid-19 onour industry, our community engagement programmes were impactedas a result.

18 ©2022 IHG I H :SSTCE)LRSTg
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Procurement data

Percentage of hotels with acage-free eggbrand standard or guide

2021

United States 75.0%

Canada 0.0%

Europe 25.2%

US, EUROPE, CANADA 64.3%

Global 51.8%
Notes:

Figures reflective of hotels that are part of brands with a cage-free egg brand standard in place; excludes hotel brands where IHG brand standards are not applicable

Accounts for hotels with any cage-free egg offering (liquid or whole egg)

©2022 IHG
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Reporting against GRI, SASB and SCM

We recognise the importance of reporting against core ESG frameworks to continue to drive transparency and comparability of performance across all
businesses. The following pages provide reporting against three key frameworks:

1. Global Reporting Initiative (GRI)
The GRI Standards create a common language for organisations —large or small, private or public — to report on their sustainability impacts in a consistent
and credible way. This enhances global comparability and enables organisations to be transparent and accountable.

2. Sustainability Accounting Standards Board (SASB)
SASB standards are a small number of sector specific, environmental and social standards which investors see as likely to materially impact the operating
performance and profitability of a company.

3. Stakeholder Capitalism Metrics (SCM)

This is a collaboration between World Economic Forum (WEF), the International Business Council (IBC) and the Big 4 accounting firms. The coreand
expanded set of “Stakeholder Capitalism Metrics” and disclosures can be used by companies to align their mainstream reporting on performance against
environmental, social and governance (ESG) indicators and track their contributions towards the UN SDGs on a consistent basis.

* HOTELS &
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GRI
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General Disclosures

GRI Indicator Description

Response Reference

Name ofthe

102-1 L
organisation

2021 AnnualReportand Form 20-F
Glossary (p.262)

InterContinental Hotels Group PLC

Activities, brands,

IHG Hotels & Resortsis a global hospitality company, with 17 hotel brands and one of the industry’s largest loyalty programmes. Our purpose is
to provide True Hospitality for Good — itshapes our culture, brings ourbrands to life and represents a commitment to make a difference to
our people, guests and communities, and protect the world around us. Listening and engaging with our stakeholders, together we work
towards commongoals thathelp ensure we create shared value for all.

We predominantlyfranchise our brands and manage hotels on behalf of third-party hotel owners. Our strategy focuses on using our scale and

R . . . . ) 2021 A |ReportandF 20-F
expertiseto create the exceptional guestexperiences and owner returns needed to grow ourbrands in the industry’s most valuable markets fnuaiBeportandrorm

Our presence (p.1)

102-2 . —deli i it iti i .
products andservices and segments—deliveredthrougha culture thatretains and attracts the best people and embraces opportunities to positively im pact the our business model (p.10)
world around us.
Our strategy (p.16)
Our brands:
Six Senses Hotels Resorts Spas, Regent Hotels & Resorts, InterContinental® Hotels & Resorts, Vignette™ Collection,
Kimpton®Hotels & Restaurants, Hotel Indigo®, EVEN Hotels®, HUALUXE® Hotels and Resorts, Crowne Plaza® Hotels & Resorts, voco™, Holiday
Inn® Hotels & Resorts, Holiday Inn Express®, Holiday Inn Club Vacations®, avid™ hotels, Staybridge Suites®, Atwell Suites™ and Candlewood
Suites®.
i . . . . Q |
102-3 Location of BroadwaterPark, Denham, Buckinghamshire, UB9 5HR, United Kingdom. 2021 AnnualReportand Form 20 F
headquarters Contacts (p.265)
. . o . D N
102-4 Location of operations At the end 0f 2021, we have hotels operating in more than 100 countries. S B el s
Our presence (p.1)
The Company is a public limited company incorporated and registeredin England and Wales. The Company’s ordinary shares are p ublicly
. traded on the London Stock Exchange and it is notunderthe control of any single shareholder. 2021 AnnualReportand Form 20-F
Ownershipand = .
102-5 legal form Chair’soverview (p.81)
g IHG continues tooperate as a dual-listed company with a premium isting on the London Stock Exchange and a secondary listing on the New Accounting policies (p.218)
York Stock Exchange, viaan ADR programme
We have hotels operating inmore than 100 countries.
Our operations are grouped into three business regions: g
102-6 Markets Served ® Europe, Middle East, Asia and Africa (EMEAA)

e Greater China (GC) Our business model (p.10)

e Americas (AMER)

* HOTELS &
CHzZ Iile I H RESORTS


https://www.ihgplc.com/en/investors/annual-report
https://www.ihgplc.com/en/investors/annual-report
https://www.ihgplc.com/en/investors/annual-report
https://www.ihgplc.com/en/investors/annual-report
https://www.ihgplc.com/en/investors/annual-report
https://www.ihgplc.com/en/investors/annual-report

General Disclosures GRI

GRI Indicator Description Response Reference
. . . —%_
102-7 scale of the As of 31st December2021there were 5,991 IHG-branded hotels open globally & a further1,797 inour development pipeline. 2021 Annual Reportand Form 20-¢

organisation Performance (p.61-62)

With our hotel estate being predominately franchised, the majority of people who work atIHG-branded hotels are notemployed by IHG. In

franchised hotels, IHG does not control the day-to-day operations of the hotels, including the employment policies, practices, terms and 2021 Responsible Business Report
Information on conditions. However, both IHGandits third-party owners are committed to delivering a consistent brand experience and conducting business  Creating a great place to work (p.15)
102-8 employees and responsibly. Our people (p.18)
other workers
As of 31 December 2021 IHG directly employed 11,161 people worldwide, including individuals employed inour corporate offices, central 2021 AnnualReportand Form 20-F
reservations offices and owned and managed hotels. Care for our people, communities and planet(p.26)

Growingour businessina sustainable way plays a key role bothin oursupplier selection process and how we conduct business with our
existing suppliers.

Our corporate supply chain covers categories including technology, marketing services, HR services and other professional services, suchas
management consultancy. Procurement of goods and services for hotels includes items required for opening, renovating and operating a
hotel, such as energy, operating supplies and equipment, uniforms, food and beverage, furniture, electrical equipment, lighting, wallandfloor

102-9 Supply chain coverings and services. Procurement predominantly occurs atthe local hotel level as ourhotels are largelyowned by independent third-party
owners, who are responsible for managing theirown supplychains.

2021 Responsible Business Report
Collaborating with oursuppliers (p.13)

IHG provides procurement programmes inthe US, Canada, Mexico, Greater China and has been expanding this support in many countries
within EMEAA. Our Procurementteams, empowered by ourdigital solutions and policies (such as the Supplier Code of Conduct), playa key
role in communicating with suppliers and business stakeholders as part of our sourcing process. This includes ensuring thatresponsible
business criteriaareincluded inour supplier selection frameworks.

We are anambitious company, with a clear strategy to use our scale an expertise to create the exceptional guestexperiences and owner
returns needed togrow our brandsin the industry’s most valuable markets and segments. How we achieve that growth is equally importantto
us, which we aim to deliverthrougha culture thatretains andattracts the best people and embraces opportunities to positively impact the

Precautionary principle world around us. 2021 Responsible Business Report
102-11 .
orapproach Our business strategy (p.8)

“Caring for our people, communities and planet” is one of four strategic priorities for IHG, and ouractions as a responsible business are shaped
by a culture of strong govermnance, clear policies and a series of ambitious commitments set out inour Journey to Tomorrow 2030 responsible
business plan.
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General Disclosures

GRI Indicator Description Response Reference
e UNSustainable Development Goals
*  UNGlobal Compact
* UNGlobal Compact CEO Water Mandate 2021 Responsible Business Report
* UNFCCCRace to Zero —p—p_o h toR ible Busi (0.7)
« 2030 Science-Based targets ur approach toResponsible Business (p.
I . I Governance (p.10)
* Taskforce for Climate-Related Financial Disclosures .
Risk Management (p.11)
e BITCRace atWorkCharter Our people (p.19)
e CEOAction for Diversity & Inclusion Carbpon g Enz. (p.27-28)
102-12 External initiatives + The Valuable 500 Waste (p32] By p-
*  Women in Hospitality and Leisure (WiHTL) p-
) . Water (p.34)
* Businessfor Societal Impact (B4Sl) Supporting our communities (p.26)
* Ellen MacArthur Foundation CE100 PP & P
e USDepartment ofEne_rgy Better BU|!d|ngs Low (;arbon pilot programme Diversity. Equity & Inclusion atIHG
e Transparency International UK - Business Integrity Forum %h : t (p.16)
* ZeroCarbonForum owingoursupport {p-
e Alliancefor Water Stewardship (AWS)
*  Water-Resilience Coalition
e Business for Social Responsibility (BSR) 2021 Responsible Business Report
e Sustainable Hospitality Alliance Carbon & Energy (p.28)
* Businessin the Community (BITC) Waste (p.32)
102-13 Membership of *  Global Business Travel Association (GBTA)
associations *  Global Sustainable Tourism Council (GSTC) BSR Website
* AmericanHotel & Lodging Association (AHLA) GBTA Website
*  World Travel and Tourism Council (WTTC) GSTC Website
*  UKHospitality UK Hospitality Website
. . . —%L. i
Statementfrom senior Chair (Patrick Cescau) 202.1’Res Al el
102-14 decision-maker Chief Executive Officer (Keith Barr) Chair’s Statement (p.3)
CEQ'’s Statement (p.4)
In 2020, we undertook a detailed materiality assessmentto identify and prioritise the key responsible business issues relating to ourcore
business activities. Our materiality process adheredto best practice external standards and frameworks, including GRI Standards, DJSI, SASB
. . and the WEF IBC Metrics. The scope of the assessment covered all areas of our business model, while taking into account our asset-light . .
Keyimpacts, risks and L . 2021 R nsible Business R
102-15 structure and principal risks.

opportunities

As we see increasing changes across many areas of the ESG landscape, we will look at updating this assessment to make sure our insights and
actionsare tailored tothe most up to date insights we can get.

Materiality matrix (p.39)
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General Disclosures

GRI Indicator Description Response Reference
IHG’s Code of Conduct (Code) is the underlying framework for how we do business. Our key principles and policiesareincluded inthe Code and
employees, wherever theyare globally, working in IHG corporate offices, reservation centres, or in managed, owned, leased, and managed
leasehotels, use itto make the rightdecisions,in compliance with the lawandIHG’s ethical standards. Included inthe Code is an overview of
Values, principles, standards, F)ur va.lues, reporting concern#ra mework and groyp pholicies, ir}cluding t.hose on h.uman rights, respect in the workplace, diversity, equity, 2021 Responsible Business Report
102-16 ) inclusion and equal opportunities, accurate reporting, information security, antibribery and corruption, and the environment. £L£L NESPONSIDE Business Report
and norms of behaviour Governance (p.9-10)
The Code is reviewed andapproved by the Board on an annual basis, and supported by a mandatory e-learning module as well as mandatory e-
learnings on Anti-Bribery, Antitrust and Handling Information Responsibly. Itis available in 10languages on our website andalsoon the
Company Intranet.
Mechanisms for advice and Itis |m'portan'tthatouremployee§'exndan\'/ person witha re!atlorTshlptoII-'iG, |nc|ud|ngoursupp||§rs and their workers, feel coqurtable 2021 Responsible Business Report
102-17 concerns aboutethics reporting ethical concerns. To facilitate this, we have a confidential reporting channel through which colleagues canshare any ethical concerns —p—p_Governance( 10)
or breaches of the IHG Code of Conduct, including those in relationto human rights and modernslavery. p-
The Board is responsible for promoting the long-term sustainable success of the Group and establishes its purpose, values and strategy.
The Board is supported by its Principal Committees, namely the Audit Committee, Responsible Business Committee, Nomination Committee
- . S . . ) . . . R L . 2021 AnnualReportand Form 20-F
and Remuneration Committee, toassistit in carrying out its functions, overseeing the delivery of strategic objectives and driving sustainable
- . . Governance (p.88)
value for shareholders and considering the impacts on, andinterests of, other stakeholders.
102-18 Governancestructure
. . . . , . . - . 2021 R nsible Business R rt
The Responsible Business Committee of the Board reviews IHG's responsible business objectives and strategy, includingitsimpacton Governance (p.9)
environmental, social, community and human rights issues; its approach to sustainable developmentand responsible procurement; and howit ’
engages with key stakeholders in relationto its approach toresponsible business. Key considerations and recommendations are thenshared
with the Group Board.
Our commitment toresponsible business starts atthe top. OurBoard is focused on ensuring we maintainthe highest ethical standards of
governance tosupport our culture, values and commitmentto conducting business responsibly; and our CEO, Executive Committee andsenior
leaders make sureitisembedded, measuredandupheld on a day-to-day basis.
102-19 Delegating authority To support ourBoard and Executive Committee, we have an internal Responsible Business Governance Committee. This committee meets 2021 Responsible Business Report

quarterly and includes seniorleaders fromacross the business, including representatives from teams such as Procurement, Human Resources,
Legal, Operations, Corporate Responsibility,and Cybersecurity and Information Security.

This committee oversees ourday-to-day responsible business activities and in 2021, it continued driving the implementation of the Group’s
2030 Journey toTomorrow commitments, and our strategic priorities inthe shortto medium-term.

Governance (p.9)
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General Disclosures GRI

GRI Indicator Description Response Reference
Executive-level Jill McDonald is Chair of the Responsible Business Committee, which reviews and advises the Board onthe Group’s ResponsibleBusiness
respon5|b|||'ty ObJECtIV'ES and strategy, |nclud|ng|t5|mp§ct ontheenvironment and cllmatechange;soqal, com.munltyand hum'an nghtmssue;nsapproach 2021 Annual Report and Form 20-F
102-20 for economic, to sustainable developmentand responsible procurement; and stakeholder engagement in relationto the Group’s approach toregonsible Responsible Business Committee (p.100)
environmental, and business. The Committeeis also responsible for assessing the Board’s engagement with the workforce andthe Group’s diversity, equityand P p-
socialtopics inclusion agenda.

Consulting stakeholders on
102-21 economic, environmental, and We collaborate and engage with a wide range of stakeholders to ensure we can work towards common goals and create sharedvalte.
socialtopics

2021 Responsible Business Report
Stakeholder engagement (p.37-38)

Composition of the highest
102-22 governance body and its Afull report into the composition of our Board and its committees can be found in Governance pages of Annual Reportand Form20-F 2021.
committees

2021 AnnualReportand Form 20-F
Governance (p.80-88)

Chair of the highest governance 2021 AnnualReportand Form 20-F

102-23 Patrick Cescauis the Non-Executive Chair of the IHG Board.
body Governance (p.82)
The Nomination Committee of the Board reviews the composition of the Board and its Principal Committees, evaluating the balarce of skills,
experience, independence, knowlgdge and diversity requwen."nents before makmg appropriate rec:ommende.mons to .the Boarq astoay o 2021 Annual Rebort and Form 20-F
N ) changes. It alsoensures plans are in place for orderlysuccession for both Directors and other senior executives and is resnsible for reviewing +. . ;
Nominating and selecting the ) ) . Nomination Committee (p.102)
102-24 R the Group’sseniorleadershipneeds.
highest governance body
e I ) ) ) ) ) ) . . Nomination Committee Terms of Reference
The Committee’s role, responsibilities and authority delegated toit by the Board, including processes in relation to appointents, are set out in
its Terms of Reference (ToR), which are reviewed annually and approved by the Board.
) . Potential conflicts of interestare reviewed annually, and powers of authorisation are exercised in accordance withthe Compaies Actandthe 2021 20|
102-25 Conflicts of interest , . . -
Company’s Articles of Association. Statementof compliance (p.124)
Role of highest governance Our commitment toresponsible business starts atthe top. OurBoard is focused on ensuring we maintain the highest ethical sendards of . .
102-26 body in setting purpose, values, governance tosupport our culture, values and commitmentto conducting business responsibly; and our CEO, Executive Committeeand senior

and strategy leaders make sureitis embedded, measuredandupheld on a day-to-day basis. Governance (p.9)
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General Disclosures GRI

GRI Indicator Description Response Reference
Evaluatlngthehlg’hest The Board undertakes either anintemal orexternalannual Board effectiveness evaluation. Following a full external evaluationin 2019andan 2021AnnuaI.ReportandFor.m 20-F
102-28 governance body’s . L . . ) . Board effectiveness evaluation (p.94)
internal evaluationin 2020, in 2021 the Board once again undertook an internal evaluation. .
performance Statementof compliance (p.125)

The Responsible Business Committee reviews andadvises the Board onthe Group’s responsible business objectives and strategy, including its

impact onthe environment and climate change; social, community and human rights issues; its approach to sustainable developmentand 2021 AnnualReportand Form 20-F
responsible procurement; andstakeholderengagementin relation tothe Group’s approachto responsible business. The Committe eis also Responsible Business Committee (p.100)
responsible for assessing the Board’s engagement with the workforce and the Group’s diversity, equity & inclusion agenda.

Identifying and managing
102-29 economic, environmental, and
socialimpacts

The Board is ultimately accountable for establishing a framework of prudentand effective controls, which enableriskto be a ssessed and

102-30 Effectiveness of risk managed, and is supported by the Audit Committee, Executive Committee and delegated committees. Our governance framework and 2021 AnnualReportand Form 20-F
management processes Committee agendas establish procedures for Board members to receive information on risk from the Executive Committee and Senior Leaders Our risk management (p.40)
and a range of other internal and external sources.
. ) The Responsible Business Committee reviews and advises the Board onthe Group’s responsible business objectives and strategy, including its
Review of economic, X R I X R . K . )
) . impact onthe environment and climate change; social, community and human rights issues; its approach to sustainable developmentand 2021 Annual Reportand Form 20-F
102-31 environmental, andsocial . . X , X X ) R - ; -
tobics responsible procurement; andstakeholderengagementin relation tothe Group’s approachto responsible business. The Committe eis also Responsible Business Committee (p.100)
P responsible for assessing the Board’s engagement with the workforce and the Group’s diversity, equity & inclusion agenda.
102-32 Highest governance body’srole As per the Terms of Reference of the Responsible Business Committee, the committee reviews the content of the Responsible Business Report, Responsible Business Committee
in sustainability reporting the elements of the annual Strategic Report relating to responsible business and the annual Modern Slavery Statement. Terms of Reference
The Senior Independent Non-Executive Director of the Board is available to discuss concerns with shareholders, inaddition tothe normal
channels of shareholder communication.
102-33 Communicating critical 2021 AnnualReportandForm 20-F
concerns The Board isalsoresponsible for reviewing the means for the workforce to raise concernsin confidence andthe reports arising from its Governance Structure (p.88)
operation (commonly known as whistleblowing) and a Non-Executive Directoris nominatedto represent the ‘Voice of the Employee’ in Board
discussions.

Our policy for Directors' remuneration is setout in the Directors' Remuneration Policy. This was approved at the 2020 AGM. It is intended that
102-35 Remuneration policies the policywill apply for three years from the 2020 AGM; if any amendments need tobe made tothe policy within thattimeframe, it will firstbe Directors’ Remuneration Policy
presentedto bevoteduponby shareholders.
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General Disclosures GRI

GRI Indicator Description Response Reference

Process for determining 2021 Annual Reportand Form 20-F

102-36 remuneration The process for determining Directors’ remuneration can be found inour Directors’ Remuneration Report. Directors’ Remuneration Report (p.104)
102-37 Stakeholde.rs involvement in At the 2020 AGM, we received shareholder approval for our updated Directors’ Remuneration Policy, which can be foundin 2019 Annual Report. 2(.)21 Ann’ual Report a.nd Form20-F
remuneration Directors’ Remuneration Report (p.104)
. ) ) ) . 2021 Annual Reportand Form 20-F
102- D E 2021 ' - X
02-38 Annual total compensation ratio Details of our CEO payratiocan be found in our2021 Annual Report Directors’ Remuneration Report (p.104)
102-40 List of stakeholder groups We collaborate and engage with a wide range of stakeholders to ensure we can work towards common goals and create sharedvalue. Afull list of 2021 Responsible Business Report
group our stakeholders can be foundin our 2021 Responsible Business Report. Stakeholder engagement (p.37-38)
102-41 Collective bargaining Asignificant number of colleagues at our managed, owned, leased and managed |lease hotels (approximately 3,800inthe US, Canada, Mexico, 2021 AnnualReportand Form20-F
agreements Grand Cayman and Dutch Antilles) are covered by collective bargaining agreements and similar agreements. Group information (p.241)
102-42 Identifying andselecting The long-term sustainable success of!HG.lsdetermlned by our ability to identify and foster relationships with our keystakehobers, notonly at 2021 Annual Report and Form 20-F
stakeholders Board level but throughout the organisation. L84l Annuaiieportand rormAU-F
2021 Responsible Business Report
Stakeholder engagement (p.37-38)
102-43 Approach to stakeholder We regularlyengage with a broad range of stakeholders through a broad range of means including the AGM, blogs, our intranet, conferences,
engagement websites, surveys, meetings and panels. 2021 Annual Reportand Form 20-F

Our strategy (p.16-31)
Board activities (p.92)

To inform the development of ourJourney to Tomorrow plan, we undertook a detailed materiality assessmentto identify and prioritise the key
responsible business issues relating toour core business activities. Our materiality process adhered tobest practice external standards and
frameworks, including GRI Standards, DJSI, SASB and the Stakeholder Capitalism Metrics.

The scope of the assessment covered all areas of our business model, while taking into account our asset-lightstructure and principal risks. A total

102-44 Key topicsand concemsraised  of 15 material environmental, social and governance (ESG) issues were identified as being both relevantto IHG and important toour stakeholders
— having the potential to create bothrisks and opportunities for our business. Amapping of these issues can be foundin our 2021 Responsible
Business Report.

2021 Responsible Business Report
Materiality (p.39)

The assessment was conductedin 2020 and, as we seeincreasing changes across many areas of the ESG landscape, we will looka t updating this
assessmentto make sure ourinsights and actions are tailored tothe most up to date insights we can get.

Entitiesincluded in the
102-45 consolidated financial The entitiesincluded inthe consolidated financial statementsareincludedin our 2021 Annual Report.
statements

2021 Annual ReportandForm 20-F
Notes to the Group Financial Statements (p.211)
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General Disclosures

GRI Indicator Description Response Reference
. . . Q i i g
We define ourreporting contentandtopic Iznot%;dRuecSti;:?lbll‘j Businuss Report
102-46 Defining reportcontentandtopic Boundaries boundaries, inthe Introduction section of our 2021 P
Responsible Business Report. About IHG Hotels & Resorts (p.2)
' Reporting framework (p.6)
. ) . Alist of material topics can be found inour 2021 Responsible Business Report
102-47 List of material topics materiality matrix. Materiality (p.39)
In both our 2021 Annual Reportand 2021 2021 Annual Reportand Form 20-F
102-48 Restatements of information Responsible Business Report, we have signalled
where information is restated. 2021 Responsible Business Report
Unless otherwise noted, our reporting periodis for . .
. . 2021 o) B o)
102-50 Reporting period the calendaryear 2021 (1 January to 31 December 0 Res. oneible Ssivess Bepo o
Introduction (p.1)
2021).
o "
102-51 Date of most recentreport On3 M? rch, 20.22' we publishedour 2021
Responsible Business Report.
10252 Reporting cvcle We provide economic, environmental and social 2021 Responsible Business Report
P gcyc performance dataon an annual basis. How we performedin 2021 (p.40-42)
) . " For more information, please contact us at: ) )
102-53 Contact point for questions regarding the report h 2021 Responsible Business Report
crteam@ihg.com
. L . This reporthas been preparedin accordance with
102-54 Claims of reporting inaccordance with the GRIStandards the GRI Standards: Core option.
102-55 GRI contentindex Prepared inline with GRI Contentindex
The informationin our Responsible Business Report
102-56 External assurance is v.a ||c!atedthrough an internal as_sura.nce process, S
which is supported by external validation of our
environmental data.
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Economic GRI

GRI Indicator Description Response Reference

2021 AnnualReportand Form20-F
Performance: Group (p.55-60)

Direct economic value Direct economic value generationand distribution can be foundin the financial statements of our 2021 Annual Report and data on total

201-1 generated anddistributed funds donatedto community impact projectsin our 2021 Responsible Business Report.

2021 Responsible Business Report
How we performedin 2021 (p.42)

The success of IHG overthelong term depends onthe environmental and social sustainability of our operations, the resilience of our
supply chainand ourabilityto manage the potential impact of climate change on ourbusiness model and performance.

We have upgradedto a 1.5°Cscience-based target which puts us on a trajectory to achieve netzeroemissions by 2050, and have also
joined the UNFCCRaceto Zero. While we have anasset-light business model, withthe majority of IHG hotels owned by a third party, our 2021 Annual Reportand Form20-F
commitments cover the operations of all our hotels globally, whether owned, leased, managed or franchised. Delivering onthe recommendations of TCFD (p.32-35)

Financialimplications and other
201-2 risks and opportunities due to
climate change

In 2020, we made a formal commitmentto support the recommendations of the TCFD. Our 2021 Annual Reportdetails where we have
made climate related financial disclosures consistent with recommendations. Disclosures are fully compliant with the TCFD’s
recommendations for 2021.

Our strategic partnerships with NGOs and community organisations are hugely importantto us, helping IHGto provide assistancein
times of need, tackle food poverty, and offer people access tovaluable skillsand job opportunities that can help stimulate socialand

203-1 Infrastructureinvestments &  economicgrowth. 2021 Responsible Business Report
services supported Supporting our communities (p.22-26)
Working locally with our hotels, we also encourage and supporttheirown partnerships and causes and collectively, the actions we are
taking form partof our 10-yearambition touse ourglobalscale to improve the lives of 30 million people.
Around the world, we work tohave a positive impact on communities by creating jobs, stimulating local economic development, and
helping create more sustainable communities through hospitality skills training.
Since 2004, our IHG Academy programme has been helping people aroundthe world gainvaluable employmentand life skills through
work experience, internships andapprenticeships alongside some of the world’s best hoteliers. Inthe pasteightyears alone, more than 2021 R nsible Business R
203-2 Indirect Economic impacts 80,000 people have beentrainedand mentored.

Supporting our communities (p.24-25)

In 2021 we took anotherimportantstepto evolve our IHG Academy programme with the launch of a newvirtual learming platform
called the IHG Skills Academy. This new best-in-class virtual learning platformallows us to team up with hospitality schools, NGOs and
other partnerstoprovide free online education, expertise and opportunities to more people seeking the valuable skills they need to
become employment-ready.
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Economic

GRl Indicator Description Response Reference
We want to ensure our suppliers act with the same integrity and respectas we do, so ournew corporate suppliers are required to confirmtheir
acceptanceto the Supplier Code (or demonstrate theyhave equivalentpoliciesin place) at the onboarding stage, in addition to being a
contractual requirement.
In 2021, wealso furthered ourintent to cultivate inclusion within oursupply chain. This work included IHG joining leading supplier diversity
. councilsto help broadenour network of diverse suppliers and local partners. We have also identified a new spendanalysis tool for hotel and 2021 Responsible Business Report
204 Procurement Practices . . . : . L - . K N X "
corporate spend that willallow us to create a more informed global picture and identify opportunities to work intentionally with more small and Collaborating with oursuppliers (p.13-14)
diversebusinesses.
Our IHG Sustainable Supplier Questionnaire helps us assess the environmental credentials of suppliersandin 2021 we made the questionnaire
mandatory for all newsuppliers. This analysis of environmental criteriais fully embeddedinto sourcing processes, whichemp owers
procurementteamsto make informed decisions on sourcing responsibly.
Bribery andany form of financial crime, including improper payments, money laundering, and taxevasion or the facilitationoftaxevasion, are
not permitted at IHG underanycircumstances. This also applies to any agents, consultants and other service providers who do workon IHG's
behalf.
205 Managementapproach IHG is a member of Transparency International UK’s Business Integrity Forumand participates in its annual Corporate Anti-Corruption 2021 Responsible Business Report
disclosure (anti-corruption) Benchmark. Each year, the results informour efforts to continuously improve the effectiveness of the anti-bribery and corruption programme.  Governance (p.10)
Additionally, tocontinue to enhance our Anti-bribery programme and inline with best practice, we undertook a group-wide bribery and
corruption risk assessmentin 2021, with the assistance of specialist external counsel. The objective isto ensure that IHG's principal bribery risks
continueto beaddressedandareas ofimprovement are identified.
Communication & trainingon  Our Anti-Bribery Policy sets out IHG’s zero tolerance approachto briberyand corruption. It is applicable toall Directors, Exe cutive Committee . .
) ) - - . S ) . . 2021 Responsible Business Report
205-2 anti-corruptionpolicies & members, employees and our managed hotels andis accompanied by a mandatory anti-briberye-learning module. Our Gifts and Entertainment Governance (p.10)
procedures Policy and guidance furthersupports our approach in this area. P
IHG pursues an approachto taxthat is consistent withits business strategy and its overall business conduct principles. g
207-1 Approach to tax The approach seeks toensure full compliance with all tax filing, paymentand reporting obligations onthe basis of communicative and Performance (p.57)

transparentrelationships withtax authorities. Policies and procedures related to taxrisk managementare subjectto regular review and update

) ) Approach to Tax
and are approved by the IHG Audit Committee.
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Environmental

GRl Indicator Description Response Reference
As part of our Journey to Tomorrow responsible business plan, we have set out toreduce our energy use and carbonemissionsin line with
climate science. To achieve our ambitious targets, we are taking actionacross three main areas: energy efficiency in our existing hotel estate;
202 Energy sourcing renewable energy;and devieoping zero-carbon new-build hotels. 2021 Responsible Business Report
Managementapproach Action plans, training and investment plans are being developed to provide clearly defined pathways to accomplish this, recognising that an Carbon & energy (p.27-28)
agile approach will be required as the industry recovery from the pandemic plays out at differentspeeds around the worldand ourowners
manage the different pressures this brings.
30241 Energy consumption within the In 2021, our total energy consumptionacross ourentire estate of owned, leased, managed, managed-leased hotels and offices was 11,850,660 2021 Responsible Business Report
organisation kWh. How we performedin 2021 (p.40)
Our online environmental management platform, the IHG Green Engage system, helps our hotels measure, report and manage their use of
energy, water and waste. Italso provides more than 200 Green Solutions to help owners make greener choices.
i g Tl . . . . . . . o Q i i Q
302-4 Ss:;j:;crllozzrf]energy In addition, we have launched a newautomated utility data-entry solution in partnership with Schneider Electric, which will enable us to igrzbloie; ;::IHG(BUZS;;)WGSS Report
P provide more insights to hotels and identify efficiencies at scale across the estate;and developed a Hotel Energy Reduction Opportunities By P
(HERO) Toolkit in collaboration with Arup (to be launchedin 2022), which reviews a hotel’s existing infrastructure and energy initiatives already
implementedandthen recommends measures to drive furtherefficiencies.
Water is essential for everyday operations and for future growth inour industry. To ensure we are only using ourfairshare, we work to
incorporate water efficiency measures in our hotel operations and new properties. Working with ourlocal market stakeholders, we have
2031 Interactions with wateras a undertakenwater stewardship programmes to identify and mitigate significant risks to supply. 2021 Responsible Business Report
shared resource Each of our hotels has a water reduction target,andas partof the IHG Green Engage system, they have access to green solutions, which can Water (p.33-34)
help to improve water efficiencies, such as low-flow fixtures andfittings. Owners alsoreceive accurate
and timely data onusage via an automated data-entry tool developed through ourworkwith Schneider Electric.
. Our total water consumption across the global estate in2021 was 94,757,410 m3. 42% of our total water consumption was drawnfrom water 2021 Responsible Business Report
303-3 Water withdrawal B
stressed areas. How we performedin 2021 (p.41)
It’s essential that we operate and grow responsibly to keep the disturbance of animals, plants and their natural habitats to a minimum. The
actions we take to deliverour Journey to Tomorrow plan will help protectthe biodiversity of our planet —whether from water conservation,
increasing our purchase of goods andservices with a positive environmentalimpactor decarbonising our hotels.
304 Biodiversity Through IHG Green Engage, we provide recommendations tohelp preserve and protectlocal flora and fauna and the wider regional 2021 R nsible Business Report
Managementapproach ecosystems affected byour operations. This includes advice on the management of green spaces and long-term strategies for protectinglocal ~ Biodiversity (p.35)

habitats.

This year,we conducted a biodiversity gap analysis againstthe requirements for biodiversity reporting in various frameworks, and have begun
to establish a baseline of our biodiversity risk across all hotels and regions utilizing the Integrated Biodiversity Assessme nt Tool (IBAT).
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Environmental GRI

GRI Indicator Description Response Reference

We have upgradedour science-based target (SBT) to align tothe mostambitious target of the Paris Agreement tolimitglobalwarming to 1.5°C.

305 Emissions Our aim now isto reduce absolute scope 1, 2 and 3 greenhouse gas emissions by 46% by 2030 (froma 2019 base year). This target has been 2021 Responsible Business Report
Managementapproach approved bythe Science Based Targets initiative (SBTi) and has been underpinned by our support this year for the Business Ambition fora1.5 Carbon & energy (p.27)
Pledge and the UNFCCC Race toZero campaign.

) . L ) 2021 Responsible Business Report
305-1 Direct (Scope 1) GHG emissions 440,719 tCO2e How we performed in 2021 (p 40)
305-2 EngrgY indirect (Scope 2) GHG 1,790,015 tCO% 2021 Responsible BL‘Jsmess Report

emissions How we performedin 2021 (p.40)
Other indirect (Scope 3) GHG ) 2021 Responsible Business Report
3053 emissions 2,072,3771C0% How we performedin 2021 (p.40)
} - . . 2021 AnnualReportand Form20-F
305-4 GHG emissions intensity Scope 1 and2 intensity, location based tCO%e per £000 revenue =0.33 Directors’ Report (p.229)
Total Scope 1, 2and 3 GHG emissions from the whole estate fell by 12.2% from base year 2019 (towards a 2030 reduction target of 46%). ) )
A - . L . - ; L 2021 Responsible Business Report
Covid-19 has continued to impact occupancy levels across ourestate and requiredintermittent hotel closuresinmany locations, which, in Carbon & energy (p.29)
3055 Reduction of GHG emissions additionto the energy efficiency efforts from our hotels, has significantlylowered our carbon footprintfor the year.
As the industry recovers, we will continue tofocus on achieving our carbonreduction goals by driving energy efficiency inour hotels and 2(.)21 Ann’ual Reportand Form20-F
. . . . Directors’ Report (p.237)
increasinglylooking at renewable energysolutions.
Millions of guests visit ourhotels eachyear, all requiring toiletries, amenities, food, beverage and linens. We see a real opportunity to help our
guests have a more sustainable stay while also exploring benefits of the circulareconomy for our hotel owners.
306-2 Mantag_erlne;n;?fygnglcant While the onset of the global pandemichas brought many challenges, it's also provided us withanopportunity toreassess our approach and €V21tR( 38)' le BusinessR
waste-relatedimpac make significant changes that we’re now embedding intoour longer-term strategy. Technology, collaboration with specialist organisations, and aste(p.
increased awareness among our hotel teams and guests are helping us drive change at every stage of the stay experience. We are actively
seeking ways toreduce the amount we useand produce, and where possible, turnit intoa resource that can benefit others.
306-3 Waste generated In 2021, our total waste was 571,044 metrictonnes. A breakdown of the composition can be foundin our2021 Responsible Business Report.

How we performedin 2021 (p.41)
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Environmental

GRI Indicator Description Response Reference
. ) Our IHG Sustainable Supplier Questionnaire helps us assess the environmental credentials of suppliersandin 2021 we made the questionnaire
Supplier Environmental ) ) . ] B . . . . .
308 Assessment mandatory for allnewsuppliers. This analysis of environmental criteriais fully embeddedinto sourcing processes, whichempowers 2021 Responsible Business Report
procurementteams to make informed decisions on sourcing responsibly. In2021, we increased the number of green suppliers to further Collaborating with oursuppliers (p.14)
Managementapproach Lo
support ourambition inthis area.
New suppllevrsthat yvere In 2021, more than 615 suppliers completed the questionnaire and 33% of business was awarded to IHG Greensuppliers throughthe tendering 2021 Responsible Business Report
308-1 screened using environmental - . "
. process. Collaborating with oursuppliers (p.14)
criteria
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Social GRI

GRI Indicator Description Response Reference

We take pridein striving tocreate anenvironment where people feel a sense of belonging, can perform at their best and have room togrow so
they can enjoy long andsuccessful careers with IHG.

We foster a culture of openandhonest engagementandfeedback, and engage withemployees througha range of forums, including our

401 Employment engagementsurvey, management-led performance updates and a designated Non-Executive Director who oversees workforce engagement. 2021 Responsible Business Report ,Res onsible Business Report
Managementapproach Creating a great place to work (p.15)
To achieve our strategic priorities, we know we need toattract, develop andretain a diverse and talented workforce. This commitmentis
empbhasised throughoutourglobal hiring guidelines and initiatives, such as our conscious inclusion training, and is backed up by our DE&I
Policy, whichensures we consider diverse attributes, perspectives, cultures and experiences.
We have continued to embed quarterly check-ins with corporate employees to plan personal development and discuss career aspirations. To
support this, we have refreshed and simplified our toolkits and have upskilled our HR partners by running bespoke talentand performance
204 Training & Education masterclasses. 2021 Responsible Business Report
Managementapproach Creating a great placeto work (p.16)
Additionally, we have transformed our GM development offering to ensure we’re providing opportunities for existing GMs for continual
professional growth, while equipping the next generation of GMs with the skills they need as they step up.
Percentage of employees
receiving regular performance . . . ) L 2021 Responsible Business Report
404-3 We have continued to embed quarterly check-ins with corporate employees to plan personal development and discuss career aspirations. .
and careerdevelopment Creating a great placeto work (p.16)
reviews
Our colleagues represent multiple nationalities, as well as the many cultures, religions, races, sexualities, abilities, backgrounds and beliefs,
which make the worldsuch an interesting place. Our passionfor diversity, equity & inclusion is the cornerstone of our culture,and we want our
colleaguestofeelincluded, valued and respected —not just because it’s the rightthing todo, orthe best way to behave, but because people
405 Diversity & equal opportunity  are the best version of themselves when theyfeelthey are being treatedin this way. 2021 Responsible Business Report
Managementapproach Our people (p.19)
When this happens, colleagues are empoweredto voice ideas, with diverse opinions and perspectives sparking the innovation IHGneeds to
stand out. Our DE&I framework spans three core areas: strengthening a culture of inclusion; increasing the diversity of ourleadershiptalent;
and putting the right decision making around ouractions.
Diversity of governance bodies Of the 12,8..%2 employees' costs whowere borne by the Group or the System Fund, 7,084 were female and 5,748 were male. 2021 R neible Business R
405-1 and employees Of our 13 Directors, 5 are female and 8 are male. How we performedin 2021 (p42)
¢ Of our 10 Executive Committee members, 3 are femaleand 7 are male. .
. ) As a global company, IHG knows the importance and benefit of having a gender balanced workforce. A culture that celebrates difference and
Ratio of basicsalary and - Lo ) . . . o
- diverse thinkingis crucial tothe future success of ourbusiness, and how we work togetherto deliver our purpose of providi ng True Hospitality
405-2 remunerationof women to 2020-2021 UK GenderPay Gap Report

for Good. Our UK Gender Pay Gap Report outlines the gender pay gap for our UK corporate employees and details around the initiatives that

men ] . - ) oL e
we believe will continue to make arealimpactwithinour organisation.
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Social

GRI Indicator Description Response Reference
IHG does nottolerate harassment of any colleague by any person, for any reason.
Harassment includes sexual harassmentand derogatory remarks, slurs, threats orjokes relating torace, colour, ethnicor national origin,
Non-discrimination gender, sexual orientation, gender identity orexpression, age, religion, marital status, or disability. Any manager orcolleague who engages in
406 - . . S . . . R Code of Conduct
Managementapproach such objectionable conduct will be subject todisciplinary action, up toand including termination of employment.
All managers are responsible for creating an atmosphere free of discrimination and harassmentand all colleagues are responsible for
respecting the rights of their co-workers and ensuring that we treat each other with courtesyand professionalism.
Freedom ofAssc.m'anonand We respectour employees' rights to voluntary freedom of association, under the law. Employees have the rightto organise or join associations, ) .
407 Collective Bargaining ) . . Human Rights policy
and bargain collectively, if they so choose.
Managementapproach
Child labor We comply with child labourlaws across our operations in accordance with applicable national legislation and ILO labour stan dards as set out ) .
408 . . Human Rights policy
Managementapproach in ILO Conventions No. 138and 182.
We are committedto supporting the Sustainable Hospitality Alliance’s Principles of Forced Labour:
1. Everyworker should have freedom of movement. The ability of workers to move freely should not be restricted by theiremployer
through abuse, threats and practices such as unlawful retention of passports andvaluable possessions.
409 Forced or Compulsory Labor . No worker should pay for a job. Fees and costs associated with recruitment and obtaining employmentshould not be paid by workers. Bute s spry Slelores
3. Noworkershouldbe indebted or coerced towork. Workers should work voluntarily, be informed of their employment terms and
conditions in advance without misrepresentationand paid regularly as agreedandin accordance with any applicable laws and
regulations.
Our Human Rights policy sets out ourcommitment to respecting human rights inaccordance with the Universal Declaration of Human Rights,
112 Human rights the International Covenanton Civiland Political Rights and the ILO’s Declaration on Fundamental Principles and Rights at Wo rk. Ourapproach Human Righ T
. . g s . s X R ‘ , Human Rights palicy
Managementapproach is alsoinformed by the Guidelines for Multinational Enterprises of the Organisation for Economic Cooperation and Development (‘OECD’), the

UN Global Compactand the UN Guiding Principles on Business and Human Rights (‘UN Guiding Principles’).
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Social GRI

GRI Indicator Description Response Reference

Anintegral part of ourglobal commitment toresponsible business is respecting humanrights in accordance withintermationally recognised
standards.Keyfocus areas of our human rights programmein2021included: the development and pilot of minimum requirements relating to
Operationsthathave been migrant worker risksinour hotels, including responsible recruitmentand onboarding, staff living accommodation and worker voice; anda
412-1 subjectto human rights reviews continued risk assessmentof our supply chain, along with analysis of ourapproach todue diligence of suppliers.
orimpactassessments

2021 AnnualReportand Form20-F
Our strategy (p.26)

In addition, findings from our2019/20 Oman market level labourassessment continue to be addressed and applied to other countriesinthe
IMEA region, and we have commenceda similarassessment for the UK market.

IHG is a member of the United Nations Global Compact (UNGC),andis committedto alignment of IHG’s operations, culture and s trategies with
the UNGC'’s 10 universally accepted principlesin relation to human rights, environment and anti-corruption.
Employee training on human
412-2 rights policies orprocedures IHG’s Code of Conduct (Code) is the underlying framework for how we do business. Included inthe Code is an overview of our values, reporting
concerns framework and group policies, including those onhumanrights, respectin the workplace, diversity, equity, inclusionand equal
opportunities, accurate reporting, information security, antibribery and corruption, and the environment. The Code is supported bya
mandatory e-leaming module.

2021 Responsible Business Report
Governance (p.9-10)

Guided by our purpose of providing True Hos pitality for Good, it’s important tous all at IHGthat we give back to the communities that our
thousands of hotels are a partof.
Local communities . . . : o . . . . L . .
413 Management approach Our strategic partnerships with NGOs and community organisations are hugely importantto us, helping IHGto provide assistancein timesof 2021 Responsible Business Report
need, tackle food poverty, and offer people access to valuable skills and job opportunities that can help stimulate social and economicgrowth. Supporting our communities (p.22)
Working locally with our hotels, we also encourage and supporttheirown partnerships and causes and collectively, the actions we are taking
form part of our 10-yearambition touse ourglobalscale to improve the lives of 30 million people.

Operations with local

community engagement, 2021 Responsible Business Report

413-1 ) Our 2021 Responsible Business report details a number of programmes as to how we engage with our local communities X o
impact assessments, and Supporting our communities (p.22-26)
development programs
We want to ensure our suppliers act with the sameintegrity and respectaswe do, so ournew corporate suppliers are required to confirm their
acceptanceto the Supplier Code (or demonstrate theyhave equivalentpoliciesin place) at the onboarding stage, in addition to being a
114 Supplier social assessment contractual requirement. Recommended guidanceisalsoprovided to company managedhotels. The standards of our Supplier Code of
Managementapproach Conduct are applicable within suppliers own business and across their own supply chains. Under the Supplier Code, IHG suppliers are expected Collaborating with oursuppliers (p.13)
to supportthe protectionof labour practices through their business activities with respect to forced labour and human trafficking, child labour,
freedom of association, non-discrimination, and safetyand security of the working environment
414-1 New suppliers that were In total, as of 31 December 2021, 5,523 suppliers had signed the Supplier Code. 2021 E

screened using social criteria Collaborating with oursuppliers (p.13)
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Social GRI

GRI Indicator Description Response Reference

415 Public policy IHG does not make party political donations or involve itself in party political matters Code of Conduct
Managementapproach

415-1 Political contributions The Group has made no political donations under the Companies Act and proposes to maintain this policy. 2021 Annual Reportandtorm20-F

Directors’ Report (p.236)

Safety and security is a key area of focus for our business. IHG employs a team of global risk specialists to co-ordinate and monitor a safety and
security management systemto mitigate systemic health, safety or securityissues across our hotels.

Afundamental part of the system are our Brand Safety Standards, which specify reasonable and practicable measures to
mitigate foreseeable health and safety, and securityrisksin IHG hotels. They are separatetolocal regulations, butare designedto complement
them. Measuring compliance to ourBrand Safety Standards may include full, selected orsampleinspectionatthe mostappropriate point

Customer Healthand Safety across the hotel lifecycle.

Managementapproach

2021 Responsible Business Report

416-1 Safety & security (p.12)

Our Business Reputation and Responsibility team coordinates and monitors IHG’s global safety management system, whichis designed to
anticipate andidentify safety andsecurity risks in anevolving landscape and provide appropriate levels of control necessary to mitigate against
significantincidents, whether in hotels or corporate offices. The Boardreceives and reviews regularsafety reports and monitors safety
performance. Through this monitoring, IHG candetermine where additional standards or guidance may be necessary or whetherexisting
controls may needto be adjusted.

We are committedto ensuring that guests, members of our loyalty programmes, colleagues, shareholders, owners and other stakeholders trust

the way we manage data. As partof our privacy andinformation security programmes, we have standards, policies and procedures in place to

manage how personal data can be usedand protected. Our privacy statementon ihg.com provides information about how we collectand

manage the information of ourguests.
Customer privacy . . - . I . 2021 AnnualR rtand Form 20-F

Our e-learning training for employees on handling information responsibly is a mandatory annual requirement, and covers .
Managementapproach . . . . . . L ) . . How IHG does business (p.38)

topics suchas password and email security, using personal data inaccordance with our policies and privacy commitments, how to work with
vendors and transferring data securely.

418

We continue to develop our privacy and security programmes to address evolving requirements and take account of developing best practice.
The Board regards cybersecurity as a critical business discipline and they, with the Audit Committee, regularly receive updat es.
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SASB

Topic SASB Code Accounting metric Response
Total energy consumed 11,850,660 (kWh)
Energy Management SV-HL-130a.1
Percentage renewable 0.11%
Total water withdrawn 94,757,410 M3
Water Management SV-HL-140a.1
Percentage of eachin regions with High or ExtremelyHigh Baseline Water Stress  58%
2021 Responsible Business Report
Ecological Impacts SV-HL-160a.2 Description ofgnwronmental management policies and practices to preserve .
ecosystem services Environmental
Policy
Labour Practices SV-HL-310a 4 Description of policies and programs to prevent worker harassment Code of Conduct

We seek to provide sustainability information to our investors in line with the recommendations of the Sustainability Accounting Standards Board (SASB).
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CAPITALISM METRICS



STAKEHOLDER
CAPITALISM METRICS
(SCM)

Pillar Theme Core metric Response reference

Setting purpose - The company’s stated purpose, as the expression of the means by which a business GRI102-26,

Principles of Governance Governing purpose proposes solutions to economic, environmental and social issues. Corporate purpose should create 2021 Annual Reportand Form 20-F
value for all stakeholders, including shareholders. Our strategy (p.16)

Governance body composition - Composition of the highest governance body and its committees by:

Princioles of Governance competencies relating to economic, environmental and social topics; executive or non-executive; GRI102-22, GRI 405-13a,
P Quality of Governing Body independence; tenure onthe governance body; number of eachindividual’s othersignificant positions 2021 Annual Reportand Form 20-F
and commitments, and the nature of the commitments; gender; membership of under-represented Governance (p.78-125)

socialgroups;stakeholderrepresentation.

GRI102-21, GRI1 102-43, GRI 102-47,
2021 Responsible Business Report
Stakeholder engagement (p.37-38)
Materiality matrix (p.39)

Material issuesimpacting stakeholders - Alist of the topics thatare material to keystakeholdersand
the company, how the topics wereidentified and how the stakeholders were engaged.

Principles of Governance Stakeholder engagement

GRI205-2, GRI205-3
2021 AnnualReportand Form 20-F
1. Discussion of initiatives and stakeholder engagementto improve the broader operating environment How IHG does business (p.37-38)
Ethical behaviour and culture,in order to combat corruption. Our risk management (p.46)
2. Reporting concerns about unethical or unlawful behaviour and lack of organisational integrity.

Principles of Governance

GRI1102-17
Code of Conduct
Integrating risk and opportunity into business process - Company risk factor and opportunity disclosures
that clearly identify the principal material risks and opportunities facing the company specifically (as GRI 102-15

Principles of Governance opposed togeneric sector risks), the companyappetite in respect of these risks, how these risks and
opportunities have moved over time and the response to those changes. These opportunities and risks
should integrate material economic, environmental andsocial issues, including climate change and data

stewardship

Risk and Opportunity Oversight 2021 Annual Reportand Form 20-F

Our risk management (p.40-47)
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STAKEHOLDER
CAPITALISM METRICS

(SCM)
Pillar Theme Core metric Response reference
Greenhouse gas (GHG) emissions - For all relevant greenhouse gases (e.g. carbon dioxide, methane,
nitrous oxide, F-gases etc.), report inmetric tonnes of carbon dioxide equivalent (tCO2e) GHG
Protocol Scope 1 and Scope 2 emissions. Estimate and report material upstream and downstream GRI305:1-3
(GHG Protocol Scope 3) emissions where appropriate. 2021 Annual Reportand Form 20-F
Delivering onthe recommendations of TCFD (p.32-35)
Planet Climate Change TCFD implementation - Fully implement the recommendations of the Task Force on Climate-related  Directors’ Report (p.237-238)
Financial Disclosures (TCFD). If necessary, disclose a timeline of atmostthree years for full
implementation. Disclose whetheryou have set, or have committed to set, GHG emissions targets
that arein line with the goals of the Paris Agreement —to limit global warming to well below 2°C
above preindustrial levels and pursue efforts to limit warming to 1.5°C—and to achieve net-zero
emissions before 2050.
Water consumption and withdrawal inwater-stressed areas - Report for operations where material: ) .
I ) ) ) . ) 2021 Responsible Business Report
Planet Freshwater availability Megalitres of water withdrawn, megalitres of water consumed and the percentage of eachin regions How we performedin 2021 (p.41)
with high or extremely high baseline water stress, according to WRI Aqueduct waterrisk atlas tool ’
- . Diversity and inclusion (%) - Percentage of employees per employee category, by age group, gender GRI405-1b
People Dignity and Equality and other indicators of diversity (e.g. ethnicity) ' ’ R
e ’ Our strategy (p.25-26)
GRI201
2021 Annual Reportand Form 20-F
. - Economic contribution - Direct economicvalue generated and distributed (EVG&D), on an accruals Performance (p.55-60)
Prosperity Employmentand wealthgeneration ) ) ) N .
basis, covering the basic components for the organisation’s global operations
2021 R nsible Business R
How we performedin 2021 (p.42)
Total tax paid - The total global taxborne bythe company, including corporate income taxes, 2021 AnnualReportandForm20-F
Prosperity Communityandsocial vitality property taxes, non-creditable VAT and other sales taxes, employer-paid payroll taxes, and other Performance (p.55; 57)
taxes that constitute costs to the company, by category of taxes. Notes to the Group Financial Statements (p.172-177)
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