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Responsible Business 

report and ESG 

databook

ESG ratings Index participation CDP questionnaire 

responses

EcoVadis scorecard

Provides a summary of all our

efforts across the ESG agenda

in 2020, including our TCFD

disclosure, GRI and SASB

alignment.

Find at: IHGPLC.com > 

Responsible Business > 

Reporting

Find at: IHGPLC.com > 

Responsible Business > 

Reporting (Climate and Water)

Rates/ benchmarks a

company’s responsible

business performance in four

themes and highlights

strengths and improvement

areas. Used by IHG corporate

customers.

In 2021 IHG received an

AA rating (on a scale of

AAA-CCC)

In, February 2021, IHG

received an ESG risk

rating of “low” from

Sustainalytics

We respond annually to

CDP Climate and Water

questionnaire. In 2020 we

scored C for Climate and B

for Water.

https://www.ihgplc.com/-/media/ihg/files/responsible-business/2020-reporting/2020_ihg_rbr_-final.pdf
https://www.ihgplc.com/en/responsible-business/reporting
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Environmental sustainability Community Impact

Our People Responsible Procurement

• 2019: 5.9% reduction in carbon per 

occupied room vs 2017 baseline

• 2020: increased by 10.2% vs 2017 

baseline due to occupancy 

reduction from Covid-19 impact

• 2017-2020: Overall 23.6% 

reduction in carbon emissions

• Water stewardship target met 

6-7% 
carbon reduction per occupied 

room

• 32k individuals provided with skills 

training

• $3.4m donated to community 

impact projects

• >300k colleagues supported 

community impact activities

• 38% female representation across 

senior leadership

• 25% of females working in GM and 

operational roles (vs 22% in 2017)

• Stable employee engagement 

above external top quartile 

benchmarks

• Expanded risk assessment 

questionnaire to over 260 key 

suppliers

• Developed Responsible Sourcing 

Principles for hotels

• More stringent criteria for 

qualification as a green supplier

• IHG Green Criteria fully embedded 

into sourcing processes

2 
water stewardship projects 

launched per year  

30k-40k
individuals provided with hospitality 

skills training through our IHG Academy

$3m
contributed to community impact projects

100k
colleagues involved in community 

projects each year

Increase diversity
Increased diversity in terms of gender and 

nationality or ethnicity of IHG Senior Leaders

Increase female representation
Increase number of females working in 

General Manager (GM) and operational roles 

in managed hotels 

Employee engagement
Track and report employee engagement

Increase supplier audits
Increased the number of supplier risk profiles 

and audits for preferred suppliers

Ethical suppliers 
Increase ethical supplier awareness

IHG Green Criteria
Increase suppliers that meet IHG Green Criteria





Conserve water and help 

secure water access in 

those areas at greatest 

risk

Reduce our energy

use and carbon

emissions in line with

climate science

Pioneer the 

transformation to a 

minimal waste hospitality 

industry

• Implement a 2030 science-

based target that delivers:

− 15% absolute reduction in 

our direct operations

− 46% per m2 reduction in 

franchise operations

• Target 100% new build 

hotels to operate at very 

low / zero carbon emissions 

by 2030

• Maximise / optimise the role 

of renewable energy

• Eliminate single use items, 

or move to reusable or 

recyclable alternatives 

across the guest stay

• Minimise food going to 

waste through a “prevent, 

donate, divert” plan

• Collaborate to achieve 

circular solutions for major 

hotel commodity items

• Implement tools to reduce the 

water footprint of our hotels

• Mitigate water risk through 

stakeholder collaboration to 

deliver water stewardship at 

basin level

• Collaborate to ensure adequate 

water, sanitation, and hygiene 

(WASH) conditions for our 

operating communities

Our 2030 Responsible Business Commitments

Champion a diverse 

culture where everyone 

can thrive

• Drive gender balance and 

a doubling of under-

represented groups across 

our leadership 

• Cultivate an inclusive 

culture for our colleagues, 

owners and suppliers 

• Support all colleagues to 

prioritise their wellbeing 

and of others 

• Drive respect for and 

advance human rights 

Improve the lives of 30 

million people in our 

communities around the 

world

• Drive economic and social 

change through skills 

training and innovation

• Support our communities 

when natural disasters strike

• Collaborate to aid those 

facing food poverty
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Thank you
journeytotomorrow@ihg.com

mailto:journeytotomorrow@ihg.com


CAUTIONARY NOTE REGARDING FORWARD-LOOKING STATEMENTS 


