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Positive industry growth : IHG will 
continue to grow and take share  

IHG© 

Patrick Cescau  
Chairman  
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Q1 trading update  
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Strong Q1 results announced today 

Å6.0% RevPAR growth 

Å2.2% year-on-year net system growth; 8.5k rooms opened 

Å182k rooms in the pipeline; 13k rooms signed in Q1 

 

Continued progress on asset disposals 

Å InterContinental New York Barclay   

Å InterContinental Mark Hopkins San Francisco   

 

Special dividend of $750m announced today  

Å $10.3bn returned since demerger 
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2013 highlights ï focus on high quality growth  
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Strong underlying operating performance, driven by scale 

Å RevPAR growth   3.8% 

Å Net system size growth  1.6%; 2.3% (adjusted)1 

Å Fee revenue growth  4.3% 

Å Fee-based margin   43.2% 

 

Continued balance sheet efficiency 

Å InterContinental London Park Lane disposal  

Å $355m special dividend and continuing share buyback 

 

Ordinary dividend of 70¢ (+9%) 

¹ Excluding 17 hotels for which significant liquidated damages were received. 
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2013 highlights ï hotel openings and signings  
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Americas: 

173 hotels opened 

305 hotels signed 

Europe: 

21 hotels opened 

50 hotels signed 

AMEA: 

20 hotels opened 

36 hotels signed 

Greater China: 

23 hotels opened 

53 hotels signed 

Group: 237 hotels opened, 444 hotels signed 



IHG© 

Delivering high quality growth  
- IHGôs Plan to Win 

Value creation: superior shareholder returns 

Disciplined execution in a responsible way 

BRANDS PEOPLE DELIVERY 

Creating brands  

guests prefer 

Attracting and 

retaining the  

best talent 

Efficient and 

consistent execution 

RESPONSIBLE BUSINESS 
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Segment IHG Brands 

Wellbeing 

Family Time 

Romantic Getaway 

Short Break Experience 

Rest & Go 

Mixing Business with Pleasure 

Business Productivity 

Building Business Interactions 

Social Identity 

Our nine needs -based segments  
- the insights informing our brand development  
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Extensive recognition for IHGôs portfolio of brands 
>400 awards in 2013  

2013 Business 
Traveller Asia -Pacific  
13th consecutive year 

Business Traveller 
Awards 2013  

2013 J.D. Power  
& Associates  
3rd consecutive year 

2013 TTG China  
Travel Awards  

2013 World  
Travel Awards  

5th consecutive year 
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2013 Hospitality  
Index  


